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Prisoners  released  from  an 
firaqi  jail,  part  of  the  winning  | 
series  by  AP’s  Jerome  Delaj^ 


rtcedi  h>  -talk  aboui 

1^-1  diabcics. 


She  worries  about  what  she  can  eat.  That’s  why 
her  local  Blue  Cross  and  Blue  Shield  Plan  provides  her  family  with  a  health 
coach  —  to  help  her  make  decisions  that  will  prevent  complications  down 
the  road.  Through  BlueWorks^  and  a  new  collaboration  with  Harvard 
Medical  School,  we  will  be  evaluating  innovative  programs  like  this  to  help 
improve  the  quality  of  healthcare  and  help  keep  it  affordable.  It’s  one  of  the 
many  ways  we’re  doing  our  part  to  help  control  the  rising  cost  of  healthcare. 
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BlueCross  BlueShield 
Association 

An  Association  of  Independent 
Blue  Cross  and  Blue  Shield  PUuis 


Healthcare.  Affordable.  Now. 


www.bcbs.com 
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MAYBE  HE  NEEDS  fiROPE  THERAPY 

Does  Joe  Strupp  live  in  Los 

Angeles?  Is  he  a  member  of  the 
motion  picture  industry?  The  Los 
Angeles  Times  is  in  the  heart  of  it.  There 
was  no  need  to  publish  the  “rumors”  prior 
to  Schwarzenegger’s  decision  to  run  for 
governor  [“Late  hit  draws  flag,”  Oct.  20, 
p.22)  because  this  kind  of  behavior  isn’t 
that  unusual  in  the  industry.  As  Strupp 
notes,  “womanizing”  does¬ 
n’t  accurately  describe  the  i  u  t 
actions  of  the  Austrian 
barbarian.  The  governor-  xvelcom 

elect’s  reputation  is  an  E-mail  to  let 

open  secret  around  here.  andpublishe 

Some  of  his  attacks  on  (646)  654 

women  are  criminally  rente  to  Let 

actionable;  all  of  them  Publisher,  Z 

are  an  affront  to  women.  York,  N 

His  continuing  “groping”  Please  inclm 

is  done  to  humiliate.  He  location,  am 
is  a  bully.  He  picks  on  dress.  Letten 

women  who  are  unable  ^  ^ 

to  fight  back  for  fear  of 
losing  their  jobs  or  opportunities  for  work 
in  the  entertainment  industry. 

TEDDI  CURTIS 
Corona,  Calif 


monia  and  blood  clots  among  U.S.  troops 
and  is  the  first  to  link  them  to  possible 
vaccine  side  effects.  We’ve  been  reporting 
on  Lariam  problems  for  the  past  two 
years  and  broke  its  possible  link  to  the 
Fort  Bragg  murder/suicides.  At  upi.com, 
there’s  a  button  for  UPI  Investigations 
where  we  post  our  stuff. 

DAN  OLMSTED 

SENIOR  EDITOR 
United  Press  International 
Washington,  D.C. 


LETTERS 

E&P  rvelcomes  letters. 
E-mail  to  letters@editor- 
andprrblisher.com,  fax 
to  (646)  654-5370,  or 
write  to  “Letters,”  Editor  & 
Publisher,  770  Broadway, 
New  York,  NY 10003. 
Please  include  name,  title, 
location,  and  e-mail  ad¬ 
dress.  Letters  may  be  edited 
for  all  the  usual  reasons. 


WDUNDSDFWAR 

Thank  you  for 
your  article  or 
unreported  w( 


RIVINfi  CREDIT  WHERE  IT’S  DHE  TRUTH  IS  THE  FIRST  CASUALTY 


Wtions  in  your  article  on  wound¬ 
ed  U.S.  troops  (E&P  Online, 
Oct.  23).  It  really  helps  our  reporting  get 
exposure.  Mark  Benjamin  is  putting  a  ton 
of  effort  into  finding  out  what’s  going  on 
with  wounded,  sick  and  injured  troops  — 
that’s  how  the  Fort  Stewart  situation  got 
on  his  radar.  He’s  also  reported  on  pneu- 


E  APPRECIATE  THE  TWO  MEN- 


-  — 50  years  ago  - 

NEWSPAPERDOM  *  FROM  EDITOR  &  PUBLISHER 


OCTOBER  24,  1953: 

A  series  of  six  one-column  teaser 
ads  was  unveiled  in  1,733  news¬ 
papers  to  introduce  the  1954 
Plymouth  automobile.  These  ads 
and  others  like  them  constituted 


the  opening  gun  in  the  biggest  ner  of  a  contest  as  the  outstand- 

barrage  of  print  advertising  ing  newspaper  carrier,  at 

in  Plymouth  history.  President  Eisenhower's  Birthday 

Party.  The  boy  was  the  guest  of 

The  Harrisburg  (Pa.)  Patriot-News  Publisher  and  Mrs.  Edwin  F. 
Company  feted  Barry  Kline,  win-  Russell  under  a  "Big  Top.* 


ym,  jax  m  yQ^j.  article  on 

(70,  or  unreported  wounds 

r.  Editor  &  gf  q^j.  soldiers.  My  son  was 

Broadway,  one  of  the  injured.  Thank 
0003.  QqjJ  jjjg  injury  was  not 

mme,  title,  severe  like  others,  but  I 
mail  ad-  A od  noteworthy  to  men- 
ay  be  edited  ^on  anyone  who  is  over  in 

\  reasons.  Iraq  fighting  for  a  purpose 
I’m  not  sure  of.  My  son  is 
Spc.  Mark  Trotter,  194th  MP  Co.  Some  of 
his  comrades  were  killed  last  week. 

JACKIE  TROTTER 
Alphretta,  Ga. 


Thank  you  so  much  for  provid- 
ing  information  on  the  status  of 
injured  in  Iraq.  This  is  the  first 
such  account  I  have  read  since  the  war 
started.  I  am  baffled  why  this  does  not 
make  more  news,  and  why  the  press 
seems  to  ignore  this. 

TODD  HOITSMA 

Bozeman,  Mont. 
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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpubljsher.com ... 

Stars  and  Stripes  is  now  printing  newspapers 
in  Baghdad  for  American  soldiers.  It  means  more 
timely  news  delivered  faster,  the  publisher  says 
(“Headlines.”  Oct  23). ...  Few  American  news¬ 
papers  have  tallied  the  injuries  and  accidental 
deaths  of  GIs  in  Iraq  and  Afghanistan.  Why? 
(“Headlines.”  Oct.  23). ...  The  Associated  Press 
is  cutting  about  40  technical  workers  nationwide, 
as  a  result  of  automation  and  consolidation  in 
the  newspaper  industry  (“Headlines.”  Oct.  22). 

...  AmericanRhetoric.com  lets  you  search 
famous  speeches  by  politicans.  celebrities  and 
more  (“Digital  How-to.”  Oct.  21). ...  And.  as 
always,  a  new  Photo  of  the  Week  and  Online  Poll. 
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Advo  Inc.’s  latest 
and  biggest 
newspaper  collabora¬ 
tion  yet  signals  that 
the  direct  mailer 
will  focus  on  large 
markets  as  it  looks  to 
add  more  alliances. 
Knight  Ridder  and 
MediaNews  Group 
Inc.  will  merge  their 
ad  inserts  delivered 
by  their  Northern 
California  papers  with 
Advo’s  ShopWise 
TM  circular  package, 
giving  advertisers 
more  saturation  and 
targeting  capability. 

This  is  the  ninth 
collaboration  now 
involving  29  papers 
that  Advo  —  once 
a  feared  and  loathed 
competitor  for 
preprints  —  has 
struck.  Advo  said  its 
alliances  reach  more 
than  10%  of  U.S. 
households,  and 
Executive  Vice 
President  Myron 
Lubin  said  he  expects 
to  announce  more. 

In  Northern 
California,  as  in  many 
markets,  room  is 
limited  for  two  prof¬ 
itable  saturation  mail 
programs,  noted  Bill 


subscribers,  eroding  retail  and  newsstand  sales? 
“At  some  point,  you’re  going  to  be  reaching 
someone  who  may  have  been  your 
occasional  or  single-copy 
buyer,”  said  Valecia 
,  j  Quinn,  single-copy 

/  director  at  r/ie  Cinci/i- 
?  i  ;  •  nati  Enquirer  and 
^  T  J  ./■'  president  of  the  Newspa- 
F''  per  Association  of  America’s 
^  Circulation  Federation. 

^  The  declines  are  all  the  more 

jjBc  significant 


Circulation  stalls  again,  as  some 
customers  choose  to  ‘read  all  about 
it’ online  —  or  not  at  all 


BY  LUCIA  MOSES 

SINGLE-COPY  SALES  ARE  DOWN 
at  papers  across  the  country, 
causing  newspaper  executives 
to  wonder  if  the  papers  them¬ 
selves  are  causing  part  of  the 
decline  through  new  circula-  JSm 
tion-building  strategies. 

When  the  September 
publisher’s  statements 
are  released  in  the  Audit 
Bureau  of  Circulations 
FAS-FAX  Nov.  3,  they’ll 
show  industry  circ  to  be  flat 
to  up  slightly,  predicted  Rich 
Randles,  president  of  Ander-  a.. 
son,  Randles  &  Associates  Jmm  | 
Inc.,  a  circulation  consul- 
tancy.  “Home-delivery  at  , 
many  newspapers  is 
down  slightly,  but  folks 
are  working  like  crazy  to  w 

make  up  some  of  those  numbers  1 
with  third-party  programs,”  jH 
he  said.  H 

But  are  third-party  sales,  in  M 
which  an  advertiser  or  sponsor  ^ 
buys  papers  for  delivery  to  non-  ^ 


given  the  increasing 

f  importance  of  single-copy  sales.  Daily 
single-copy  sales  represent  about  20% 
of  industry  circulation  —  up  from 
15.7%  in  1998.  Increased  online  use 
i  and  declining  interest  in  the  war  in  Iraq 
►  also  explained  the  declines,  circ  executives 
and  analysts  said  in  interviews.  Long-term, 
consumers’  increasing  propensity  for 
one-stop  shopping  also  could  be  hurting 
single-copy  sales  as  people  visit  fewer  stores. 

I  John  Murray,  vice  president  of  circulation 
marketing  for  the  NAA,  asked  attendees  at 
an  NAA  Circulation  Federation  board  meet¬ 
ing  in  New  Orleans  two  weeks  ago  for  a  show 
of  hands  by  those  who  had  grown  single-copy 
in  the  six  months  ended  Sept.  30.  No  one 
volunteered.  “When  the  war  ended,”  Murray 
said,  “the  bottom  dropped  out.” 

Randles  said  this  hit  metro  papers  dispro- 
portionally  hard.  He  estimated  they  would 
register  a  2%  to  3%  decline  in  Sunday  single¬ 
copy  sales  in  part  due  to  the  dropoff  in  Sunday 
classified  ads,  a  big  reader  draw. 

Results  vary  company  by  company,  but 


With  single-copy  sales  on  the  decline, 
newsboys  must  deliver  the  goods 


4  EDITOR& PUBLISHER  OCTOBER  27,  2003 


www.editorandpubli5her.com 


I 


■l 


(?)  It.  ARMSTRONG  ROBERTS/CORBIS 


MUST  SEE  TV. 
MUST  READ 


NEWSPAPERS 


NNN. 

The  Newspaper  National  Network. 


TV  commercial  clutter  continues  to  worsen,  while  newspapers  continue  to  be  a  “must  read”  for  55.4%  of  adults.  By 
advertising  your  brand  with  the  Newspaper  National  Network,  you  get  the  full  attention  of  America’s  affluent,  educated,  upscale 
consumers.  As  a  partnership  of  the  nation’s  largest  newspapers,  NNN  is  dedicated  to  strengthening  brands  nationally,  working  to 
streamline  costs,  reduce  paperwork,  traffic  creative,  and  report  positioning.  Plus,  we  provide  customized  media  solutions — all  for  a 
zero  fee.  Get  the  power  of  network.  Go  national  in  newspapers  with  NNN. 


Newspaper  National  Network  lp 


Htw  Yori!  (2)2)  856-6300  Chiato  (312)  6U-I142  OHroH (248)  6804675 
Our  shareholders  are. 


www.nnnlp.com 


los  Angeles  (310)  659-7856  Sea  frencisco  (415)  492-4522 
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Source:  2002  Scattxxough  Top  50  Markets 


E  &  P  NEWS 


Wilson,  Knight 
Ridder’s  director  of 
special  projects.  “Our 
programs  were  mak¬ 
ing  money,  but  didn't 
have  the  profit  levels 
we  wanted,”  he  said, 
“this  was  not  as 
much  a  defensive 
move  as  a  common- 
sense  move.” 

—  LUCIA  MOSES 

¥eEN0.31! 
WE’RE  NO.  31!’ 

In  its  annual  world 
press  freedom 
ranking,  Paris-based 
Reporters  Without 
Borders  lists  the  U.S. 
at  a  semi-respectable 
31st  of  166  nations 
for  its  domestic  liber¬ 
ties  — but  a  dismal 
135th  beyond  its 
borders.  Ranked  at 
the  very  bottom  was 
North  Korea,  directly 
preceded  by  Cuba, 
Burma  and  Laos.  The 
full  rankings  are  post¬ 
ed  at  www.rsf.org. 

—  MARK  FITZGERALD 

BEATIN6THEM 

TOTHEPUNCH 

State  newspaper 
associations, 
sometimes  threat¬ 
ened  with  the  possi¬ 
bility  that  legal 
notices  will  migrate 
online,  have  sought 
to  protect  this 
revenue  by  creating 
Web  sites  where 
members  can  publish 
public  notices.  The 
latest  is  the  Connecti¬ 
cut  Daily  Newspaper 
Association,  which 
created  a  public 
notice  database  at 
http.//www.ctpublic- 
notices.org. 

—  LUCIA  MOSES 


in  general,  most  circ  gains  in  the  coming  FAS- 
FAX  are  likely  to  be  muted. 

Knight  Ridder’s  eight  biggest  markets,  exclud¬ 
ing  Detroit,  will  all  report  increases  for  the  2003 
calendar  year,  helped  by  continued  selective 
home-delivery  discounts  and  Sunday  single-copy 
price  cuts  in  some  of  those  markets,  said  Polk 
Laffoon  IV,  vice  president  of  corporate  relations. 
He  said  Knight  Ridder  will  likely  report  slight 
daily  and  Sunday  declines  for  all  31  dailies 
combined  for  2003,  though,  reflecting  the  impact 
of  price  increases  in  Detroit  and  a  system  conver¬ 
sion  in  Charlotte,  N.C. 

Lee  Enterprises  Inc.  expected  its  44  dailies  to  be 
“up  a  bit”  on  Sunday  but  “flattish”  daily  compared 
with  previous  pub  statements,  said  Circulation 
Vice  President  Nancy  L.  Green. 

Through  September,  Pulitzer  Inc.’s  12  non¬ 
metro  dailies  will  be  up  slightly  overall  on  the 
daily  side  and  down  about  1%  Sunday,  said  Mark 


Free  delivery,  or  littering? 


Contreras,  senior  vice  president  at  Pulitzer  Inc., 
noting  that  new  retention  strategies  haven’t  fully 
taken  effect.  The  company  is  considering  linking 
i  those  papers’  circulation  growth  to  top  executives’ 
j  pay,  he  said,  reflecting  the  belief  that  growing  cir¬ 
culation  is  “one  of  the  top  three  or  four  things  a 
newspaper  has  to  do  to  stay  healthy  long-term.” 

But  building  circulation  will  only  get  harder  in 
the  spring  FAS-FAX.  By  that  point,  circulators 
will  have  felt  the  effects  of  the  new  national 
do-not-call  list,  which  is  shrinking  the  potential 
customer  pool  they  may  contact  by  phone. 

Randles  put  forth  another  worry:  If  papers 
j  are  too  successful  with  third-party  deals,  watch 
I  out  —  the  ABC  could  limit  the  number  of  third- 
party  copies  papers  can  count  as  a  portion  of  over¬ 
all  circulation,  if  advertisers  worry  that  they  are 
diluting  the  value  of  the  paper.  Said  Randles,  “It’s 
still  paid  circulation  that  most  major  advertisers 
are  interested  in.”  II 


An  ‘Eccentric’  case  in  Michigan 


BY  MARK 
FITZGERALD 

CHICAGO 


A  from  a  single 
household  in 
West  Bloomfield  Town¬ 
ship,  Mich.,  about 
unsolicited  free  delivery 
of  The  Birmingham- 
Bloomjield  Eccentric 
is  turning  into  a  Kafka- 
esque  legal  ordeal  for 
the  circulation  director 
of  the  Observer  & 
Eccentric  Newspapers, 
who  faces  a  jury  trial  on 
misdemeanor  criminal 
charges  of  littering. 

“It  is  the  most  bizarre 
thing  I’ve  ever  seen  — 
and  I’ve  been  in  the  busi¬ 
ness  24  years,”  said 
LeeAnn  Mitchell.  The 
circulation  director  for 
the  Eccentric's  parent 
company  finds  herself  as 
the  lone  individual 
charged  in  case  number 
03-12975.  The  “littering” 
at  issue  consists  of  three 
copies  of  the  Eccentric 


COMPLAINT 


Take  out  the  papers  and  the  trash: 
LeeAnn  Mitchell,  with  her  warrant 


delivered  over  a  period 
of  two  weeks  against  the 
wishes  of  residents  Aleta 
and  Kenneth  Meskin. 

On  Oct.  29,  Mitchell 
has  one  more  chance  to 
stop  the  trial  before  its 
Nov.  24  scheduled  date, 
when  a  judge  considers 
a  motion  to  dismiss. 

The  motion,  drafted  by 
lawyers  provided  by  the 


O&E,  cites 
numerous 
reasons  to 
dismiss, 
including  First 
Amendment 
considera- 
^  tions. 

^  In  a  brief 

i  telephone 
i  J  interview. 
Township 

^|j  Attorney  Tim- 
othy  L.  Cronin 
offered  terse 
answers  but 
little  explana- 
tion  about  the 
case.  Why  did 
the  township 
agree  to  file  the  case  in 
the  first  place?  “Because 
of  the  littering.”  Why  is 
only  Mitchell  charged? 
“Because  it’s  my  under¬ 
standing  she  is  the 
circulation  director.” 

The  paper  distributes 
some  17,000  copies  on 
Thursdays,  half  paid, 
and  about  two-thirds  as 
many  on  Sundays. 


The  case  has  been 
brewing  since  July  when 
Aleta  Meskin,  in  three 
calls  in  rapid  succession 
to  the  paper,  angrily 
objected  to  the  delivery 
of  the  Eccentric,  which 
is  delivered  to  non¬ 
subscribers  as  well  as 
subscribers  in  the  area. 
The  Meskins  were  added 
to  a  do-not-deliver  list, 
and  when  they  erro¬ 
neously  received  another 
copy,  the  carrier’s  pay 
was  docked,  Mitchell 
said,  and  the  Eccentric 
even  stopped  delivering 
to  the  entire  block. 

As  Mitchell  waits 
for  this  week’s  court 
hearing,  the  newspaper’s 
plans  in  West  Bloom¬ 
field  Township  have 
been  thrown  into 
turmoil.  The  paper 
has  stopped  all  non¬ 
subscriber  household 
deliveries,  and  is  relying 
on  bulk  drops  at 
restaurants  and  office 
buildings,  she  said.  11 
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Our  experience  with  the  media  industry 
is  an  advantage  few  can  broadcast  or  publish. 


KeyBank 

Ott. 


We  were  involved  in  the  success  of  newspapers  in  the  1 920s,  the  rise 
of  broadcast  stations  in  the  1 940s  and  1 950s,  and  the  expansion  of 
cable  television  in  the  1970s.  Today,  KeyBank  stands  ready  as  ever 
to  serve  as  your  trusted  financial  advisor. 

Our  Media  and  Telecommunications  Group  has  the  long-term 
perspective  and  acquisition  expertise  to  structure  the  best  possible 
deal  for  you.  Our  more  than  60  years  of  experience  counseling 
broadcast  and  publishing  companies  means  we  understand  the 
intricacies  of  your  industry.  We’ll  work  discreetly  with  you  to  help  you 
build  value  to  grow  your  business. 

The  Solution  is  Key. 

For  more  information,  contact  Kathleen  Mayher  at  1  -800-523-7248 
ext.  45787  or  visit  us  at  www.Key.com/media. 


Media  and  Telecommunications  Group 


Achieve  anything. 


The  Solution  is  Key  is  a  federally  registered  service  mark  of  KeyCorp. 
KeyBank  is  a  Member  FDIC. 


Dirks,  Essex  Mrimv 


A  R  I  ZONA 

Steve  Elliott,  the  Associated  Press’  Arizona 
bureau  chief,  to  the  new  position  of 
deputy  director  of  newspaper  content 
services.  Elliott  has  been  chief  of  bureau 
in  Phoenix  since  1998. 


KENTUCKY 

Hank  Ackerman,  to  bureau  chief  of  the 
Associated  Press  in  Louisville.  Ackerman 
succeeds  David  Wilkison,  who  recently 
was  named  director  of  state  news/West, 
a  new  position. 


BY  SHAWN  MOYNIHAN  NEWSPEOPLE®  EDITORANDPUBLISHER.COM 

VIRGINIA 

Andrew  B.  Davis 

■  Andrew  B.  Davis  has  been  named  the  new 

r,  ^  president  and  executive  director  of  the 

^  American  Press  Institute  (API),  effective 

j  director  of  innovation  and  busi- 
ness  development  for  the  Media  Manage- 
ment  Center  at  Northwestern  University, 
HHk  iHVIH  Davis  was  responsible  for  industry-specific 
seminars  for  magazine,  broadcast  television  and  cable  execu¬ 
tives.  Davis  succeeds  William  L.  Winter,  Ph.D.,  who  served  as 
API  president  and  executive  director  from  1987  to  Oct.  1,  2003. 


NEW  YORK 

Susan  Edgerley  has  been  appointed  metro¬ 
politan  editor  for  The  New  York  Times. 
Edgerley,  a  deputy  metropolitan  editor, 
succeeds  Jonathan  Landman,  who  became 
the  Times  assistant  managing  editor  for 
enterprise  in  September. 


Stefano  Tonchi,  fashion  creative  director 
for  Esquire  magazine,  has  been  named 
style  editor  of  The  New  York  Times  Maga¬ 
zine,  replacing  Amy  M.  Spindler,  who  was 
named  critic-at-large  for  culture  and 
style.  She  became  style  editor  in  1998. 


S  O  U  T  H  U  A  ROM  N  A 
Benjy  Hamm  has  been  named  editorial 
director  of  Shelbyville,  Ky.-based  Land¬ 
mark  Community  Newspapers  Inc. 
Hamm  was  managing  editor  of  the 
Herald-Joumal  in  Spartanburg,  S.C. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  daily  newspapers  or 
non-daily  newspaper  groups. 


1  E  X  A  S 

George  Haj  has  joined  the  Houston  Chroni¬ 
cle  as  assistant  managing  editor/business. 
Haj  is  the  former  executive  business 
editor  of  The  Miami  Herald. 


WAS  H I NG  TON 
Gary  Graham  is  the  new  managing  editor 
of  The  Spokesman-Review  in  Spokane. 
Graham  has  been  managing  editor  of 
the  Binghamton,  N.Y.,  Press  and  Sun- 
Bulletin.  He  replaces  Scott  Sines,  who 
resigned  in  February. 


f  FLORIDA 

Rosemary 

Goudreau 

to  editorial  page 
,  editor  for  The 
Tampa  Tribune. 
Goudreau  was  managing  editor 
of  The  Cincinnatti  Enquirer. 


TeeTTDiflcs  Owen  Van  Essen  Philip  Murray  James  Oldr'rshau 

Dirks,  Van  Essen  &  Murray 

1 1 9  E.  Marcy  Street  •  Suite  1 00  •  Santa  Fe,  New  Mexico  87501 
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EDITORIAL 


The  industry  should  cheer,  not  jeer,  Freedom  Communications’ 
choice  of  family  principles  over  big-chain  principal 


The  feuding  descendants 
of  R.C.  Hoiles  might  have 
thought  that  the  insults  and 
recriminations  were  at  last 
behind  them  when  they  settled  their 
differences  over  the  future  of  Freedom 
Communications  on  Oct.  14.  Their  $1.72- 
billion  deal  brings  in  outside  investment 
firms  to  provide  liquidity  for  family  share¬ 
holders  who  want  to  cash  out  —  while 
keeping  control  of  The  Orange  County 
Register  and  its  other  print  and  television 
properties  in  family  hands. 

Fourth-generation 
shareholders  especially 
may  have  hoped  for  a  little 
respect  after  crafting 
a  solution  that  preserves 
R.C.  Hoiles’  unique 
newspaper  legacy  into  its 
second  century.  Along  the 
way  they  had  to  endure  the 
kind  of  verbal  abuse  that 
only  family  can  inflict  on 
each  other.  Dissident  shareholder  leader 
Timothy  C.  Hoiles  was  particularly 
dismissive  of  the  so-called  G4s:  “It  was 
like  dealing  with  a  bunch  of  sixth- 
graders,”  he  once  groused  to  E.  Scott 
Reckard  of  the  Los  Angeles  Times. 

Now,  Tim  Hoiles  professes  himself 
“thrilled”  by  the  deal.  But  the  belittling  of 
the  new  generation,  it  seems,  is  not  over. 

Disappointed  suitor  William  Dean 
Singleton  was  first  to  set  the  theme: 

These  clueless  kids  are  going  to  get  their 
pockets  picked  clean  by  their  new  in¬ 
vestors.  The  $1.83  billion  joint  bid  —  a 
pricey  14-times  cash  flow  —  by  Media 
News  Group  Inc.  and  Gannett  Co.  Inc. 
may  have  been  the  highest  offer  in  the 


auction,  and  the  steamed  Singleton  had  a 
colorful  put-down  of  the  G4s  for  any  re¬ 
porter  who  asked.  “They  are  naive  beach 
boys  who  have  invited  the  sharks  over  to 
swim  with  them,”  he  told  the  L.A.  Times. 
This  seems  particularly  churlish  coming 
from  someone  who,  as  a  young  man  in  the 
1970s,  had  to  endure  the  cruel  caricature 
that  he  was  a  hick  from  Graham,  Texas, 
who  only  knew  how  to  run  newspapers 
into  the  ground. 

Gannett,  to  its  credit,  maintained  a 
respectful  silence.  Perhaps  there’s  enough 
institutional  memory  left 
at  its  glittering  glass 
tower  in  McLean,  Va., 
to  recall,  with  a  wince,  a 
time  when  industry  Brah¬ 
mins  sniffed  that  Gannett 
was  simply  too  rinky-dink 
to  publish  such  storied 
papers  as  The  Des  Moines 
Register  or  The  Courier- 
Journal  in  Louisville. 

The  fact  is,  this  deal  is  good  for  an 
industry  that  too  often  deserves  the 
criticism  that  its  “products”  are  bland  and 
homogenized.  Chain  owners  might  —  a 
big  might  —  have  maintained  the  e.xcel- 
lent  and  unbiased  news  report  of  the 
Register  or  The  Gazette  in  Colorado 
Springs,  but  they  surely  would  have 
Jettisoned  the  loopy  Ayn  Rand-meets- 
Tommy  Chong  editorial  philosophy.  And 
that  would  have  been  a  great  loss  to  the 
diversity  of  American  papers. 

Freedom’s  G4s  deal  brings  the  industry 
new  blood,  and  introduces  a  new  type  of 
investor  to  big-circulation  dailies.  Failed 
bidders  may  see  sour  grapes,  but  the  rest 
of  us  should  be  cheered. 


The  deal  is  good 
for  an  industry 
that  deserves 
criticism  for  the 
homogenization 
of  its  product. 
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Go  to  www.editorandpublisher.com 
for  the  complete  Delay  series  and 
.  all  other  winning  photographs 


Fourth  Annual 


Photos 


BY  GREG  MITCHELL 


IT  WAS  THE  YEAR  OF  THE  EMBEDDED  JOURNALIST,  AND  A  WAR 
that  was  slow  in  coming,  brief  in  execution,  and  now,  seem¬ 
ingly,  never-ending.  Not  suqirisingly,  several  of  the  prize 
winners  in  our  fourth  annual  Photos  of  the  Year  contest  olfer 
haunting  images  from  the  war  zone,  and  they  won  out  over 
some  tough  competition.  But  there  was  plenty  to  laugh  about,  too, 
including  an  unusually  high  number  of  quality  photos  of  children  run¬ 
ning,  dancing,  or  hanging  up  the  wash.  This  year’s  contest  drew  wider 
interest  than  ever,  with  more  than  600  entries  in  our  three  usual  cat¬ 
egories  (news,  features,  sports),  plus  a  new  one,  multiple  images,  in 

four  circulation  groups.  The  work  of  Our  top  photographer,  Jerome  Delay, 

the  16  winners  appears  on  the  following  one  of  the  few  Western  journalists  who 

pages,  where  you’ll  also  find  12  honorable  stayed  in  Baghdad  throughout  the  run-up 
mentions.  All  of  these  pictures,  and  a  to  war  and  American  invasion,  will  pocket 

full  selection  from  the  multiple-image  $1,000.  Delay,  who  studied  photojoumal- 

winners,  are  posted  on  our  Web  site  ism  at  the  University  of  Missouri,  began 

(http://  www.editorandpublisher.com).  freelancing  for  AP  in  Colorado  in  1982,  and 
They  will  also  be  on  display  Oct.  30-  joined  its  Jerusalem  bureau  in  1991.  He 

Nov.  1  at  the  “PhotoPlus  Expo”  at  the  went  to  Paris  as  international  photo  editor 

Jacob  K.  Javits  Convention  Center  in  New  in  1996,  and  then  to  London  in  2002. 

York.  Holly  Hughes,  editor  of  our  sister  Along  the  way  he  covered  conflicts  in  the 

publication.  Photo  District  News,  helped  Balkans,  Africa  and  Afghanistan,  as  well  as 
us  select  this  year’s  grand-prize  winner.  the  Olympic  Games  and  the  World  Cup. 


Jerome  Delay,  with  you-know-who,  in  Baghdad  on 
Feb.  15,  2003.  Below,  hundreds  storm  out  of  Abu 
Ghraib  prison  on  Oct.  20,  2002;  two  women  carry 
furniture  away  from  a  government  building  that  had 
been  set  aflame  on  April  22,  2003;  earlier  that 
month  a  woman  screams  upon  arriving  with  her 
wounded  husband  and  son  at  al-Kindi  hospital  and, 
far  right,  two  other  victims  of  an  American  air  raid. 


Jerome  Delay 

The  Associated  Press 
New  York 


During  Delay’s  six  months  in  Baghdad  for  AP, 
death  and  suffering  were  everywhere,  as  these 
selections  from  his  winning  series  show.  One  of 
his  most  gripping  shots  (right)  found  an  infant 
recovering  in  an  operating  station  after  surgery 
at  Al  Hillah’s  hospital,  south  of  Baghdad,  on 
April  2,  following  a  U.S.  air  raid  that  killed  33. 

Last  October  he  arrived  in  Baghdad  from 
his  home  in  Paris  on  a  short-term  visa  — 
and  ended  up  staying  until  April  with  only 
two  short  breaks.  Despite  the  dangers,  he 
tells  E&P  he  never  felt  personally  threat¬ 
ened  and  it  was  “a  privilege  to  be  there  for 
such  an  extraordinary  period.”  Delay  likes 
to  keep  it  simple  and  travel  light,  using  one 
camera  (a  Canon  Dl)  and  one  lens  (24  mm) 
for  nearly  every  shot  you  see  here. 

As  a  non-embedded  journalist,  he 
attempted  to  capture  the  daily  life  of  the 
Iraqis,  what  he  calls  “the  other  side  of 
the  Pentagon’s  coin.”  In  this  way  he  could 
undercut  “demonization”  —  the  “precon¬ 
ceived  notion  that  the  Iraqis  were  all  blood¬ 
thirsty  baby  killers”  —  while  at  the  same 
time  showing  how  they  had  been  victimized 
by  Saddam  Hussein.  “It  was  the  right 
decision  by  AP  to  keep  me  there,”  he  says. 
How  does  he  feel  now  about  the  dramatic 
changes  he  witnessed?  “I  still  have  a  lot  of 
questions  about  the  war,”  he  says.  “Many 
of  us  who  were  there  feel  that  way.  Did  we 
give  the  U.N.  inspectors  enough  time? 
Anyone  who  was  there  before  the  war  is 
not  surprised  by  what  has  followed.”  (1 
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Craig  Cunningham 

Charleston  Daily  Mail 
Charleston,  W.  Va. 


Rescue  workers  come  to  the  aid  of  one  of  their  own  as  local  firefighter  Rick 
Cottrell  prepares  to  jump  into  the  Belle  Volunteer  Fire  Department’s  boat 
from  the  back  of  a  truck  wedged  against  a  flooded  bridge  in  Charleston. 


Itsuo  Inouye 

The  Associated  Press 
New  York 


Military  might  meets  mercy  as  CpI.  David  Briggs,  right,  of 
the  15th  Marine  Expeditionary  Unit,  gives  an  Iraqi  soldier 
water  from  a  canteen  in  southern  Iraq  on  March  21, 
2003,  near  the  start  of  the  U.S.  invasion.  Some  200  Iraqi 
soldiers  laid  down  their  weapons  to  Briggs’  unit  an  hour 
after  the  Americans  crossed  the  border  into  Iraq  from 
northern  Kuwait. 


Under  25,000 

Ross 

Anderson 

Elko  Daily  Free  Press 
Elko,  Nev. 


Suffer  the  children:  Four  U.S. 
soldiers  from  Killer  Troop,  3rd 
Squadron,  3rd  Armored  Cavalry 
Regiment,  allow  a  child  to  flee  the 
home  of  a  suspected  Fedayeen 
member  near  Hit,  Iraq,  prior  to 
clearing  the  building  on  May  16, 
2003,  more  than  a  month  after  the 
fall  of  Baghdad.  The  troop 
confiscated  weapons  and  explosives. 


Young  members  of  the  Arinak 
Basque  Dancers  prepare  to  make 
their  annual  appearance 
at  the  Euzkaldunak  Club’s 
summer  festival,  held  each 
Independence  Day  weekend  in 
Elko,  Nev.  The  children  begin 
their  dancing  careers  at  age  4. 
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for  the  best  news  and  images 


Survive 


the  daily  deadline  with  NewsCom. 


A  Tribune  Media  Services  and  Knight  Ridder  joint  venture. 


A  young  looter  leaves  a  former  Iraqi  army  camp  after  stealing 
a  gas  mask  and  a  helmet  in  Baghdad  April  B7-i  B0Q3- 


your  options. 


everything  you  need. 


NewsCom:  Now  that's  a  great 
survival  tip. 


To  become  a  member,  call  800-601-6397 
(outside  the  U.S.  call  +1-213-237-4577) 
or  e-mail  sales@newscom.com. 


NEWsCeM 


Visuals.  News.  Features.  Stock. 


We're  NewsCom.  We’re  more  than  a 
content  delivery  source — we  supply 
the  elements  for  your  next  great  story. 
Explore  content  from  60  providers  in  one 
easy  search  with  one  password. 

Purchase  what  you  need  ^  la  carte  from 
the  most  respected  media  services  in 
the  world,  such  as  Reuters,  Agence 
France-Presse,  Getty  Images  News  and 
Sport,  Knight  Ridder/Tribune  (KRT), 

ZUMA  Press  and  lmages.com. 


Under  25,000 


Features 

Over  200,000 


Vincent  Laforet 

The  New  York  Times 

New  York 

Embedded  on  the  USS  Abraham  Lincoln,  Laforet  produced 
several  stunning  feature  images  of  life  above  and  below  deck. 
Among  his  subjects  were  pilots  and  sailors  who  went  through 
10  months  of  routine  drills,  takeoffs  and  landings,  leading 
to  the  first  day  of  the  Iraq  war,  March  20,  2003. 

75,000-199,999 


Joseph  Fant,  age  7,  wanders  away  during  a  meeting  of 
the  Barren  River  Autism  Support  Group,  in  south  central 
Kentucky.  The  youngster  is  severely  autistic,  and  also 
faces  the  challenges  of  moderate  mental  retardation. 


Ryan  Mercer 

Herald  News 

West  Paterson,  N.J. 


% 


Jim  Tiller 

Daytona  Beach  News-Journal 

Daytona  Beach,  Fla. 

Wave  hello:  Surf's  up  in  Daytona  Beach,  Fla.,  where  Mike 
Taft,  left,  Matt  Socha  and  Steven  Taft,  each  16,  walk  the 
water's  edge  heading  for  their  favorite  spot. 


25,000-74,999 


Michael  W.  Bunch 

Glasgow  Daily  Times 

Glasgow,  Ky. 


Damn  right,  he's  got  the  blues:  Hubert  Sumlin,  who 
has  backed  up  some  of  the  greatest  bluesmen,  past 
and  present,  got  some  assistance  of  his  own  during  a 
benefit  concert  in  Asbury  Park,  N.J.,  to  help  him  pay 
health  care  costs  for  a  debilitating  disease. 
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Sports 

Over  200,000 


25,000-74,999 


Joe  Cavaretta 

The  Associated  Press 

New  York 

The  Complejo  Deportivo  baseball  camp  in  San  Pedro  de  Macoris,  Dominican  Republic, 
is  the  site  for  this  window,  so  to  speak,  into  the  lives  of  12-  and  13-year-old  baseball 
players  looking  to  take  the  gold  medal  in 

the  Pan  American  Games.  Located  some  - 

40  miles  east  of  Santo  Domingo,  this  small 
town  has  sent  hundreds  of  players  to  the 
major  leagues,  including  Sammy  Sosa. 


Executive  Development 
Program 

(for  community  markets) 

February  29-March  5,  2004 

Location:  Reston,  VA 
Tuition:  $2,800 

Early  bird  tuition:  $2,520  if  paid  by 
January  2,  2004 

Hotel/moal  package:  $1,000 

For  more  info  or  to  roister,  visit: 

http://americanpressinstitute.org/04/EDPFebCom 
Or  contact  Mary  Lynn  Blllitteri: 

Email:  MaryLynn@americanpressinstitute.org 

M  American 
Press 
Institute 

THE  LEADERSHIP  PLACE 

www.americanpressinstitute.org  or  (703)  620-3611 


Amelia  Kunhardt 

The  Patriot  Ledger 
Quincy,  Mass. 

Alley  oof!  Attempting  to  avoid  the  tag,  Boston  College 
High  School’s  Phil  Perry  vaults  over  St.  John’s 
Preparatory  School  catcher  Larry  Day,  but  still  gets 
tagged  out  during  some  fourth-inning  action. 


Knight  International 
Pre^Fellowships 

U.S.  radio,  television  and 
newspaper  professionals 
needed  with  expertise  in: 


Advertising 
Broadcast  Production 
Business  Management 
Circulation 

Curriculum  Development 
Design  and  Layout 
Photography 
Pre-press  Production 
Reporting  and  Editing 


Train  Colleagues  Overseas 


MAKE  A  D  FFERENCE 


International  Center 
for  Journalists 


Tel:  202-737-3700 


Deadlines:  February  15  &  August  15 


For  more  information  contact: 

Knight  International  Press  Fellowships 
International  Center  for  Journalists 
1 61 6  H  Street,  NW  ■  Third  Floor 
Washington,  DC  20006  USA 
Fax:  202-737-0530  ■  www.knight-international.org 


KNIGHT 

International 

Press  Mowships 


www.icfj.org 
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Under  25,000 

Patricia  Schaeffer 

Morning  Journal 
Lisbon,  Ohio 

Putting  your  best  face  forward:  Five-year-old  Alex 
Bradford  of  the  Wellsville  Modern  Striders  track 
club  crosses  the  finish  line  with  teammate  Justice 
Sears  in  the  100-meter  dash  during  the  Pegasus 
Relays  in  East  Liverpool,  Ohio. 


75,000-199,999 


Ty  Greenlees 

Dayton  Daily  News 
Dayton,  Ohio 

In  this  image,  the  ripple  effect  (from  a  passing  boat)  seems  to  be  lost 
on  swimmer  Joe  Garland  as  he  makes  his  way  across  Caesars 
Creek  Lake  near  Waynesville,  Ohio. 


.World  Affairs 

JMjrnalism  Fellowships 


“[The  fellowship]  has  inspired  me  on 
so  many  levels  to  think  bigger,  write 
for  a  larger  audience,  and  bring  the 
world  home  to  this  corner  of  the 

Rockies  .  — Betsy  Cithen.  Missiutliun 

2(H)2  World  Allairs  Fellow  and 
Associated  Press  Managing  F'dilors’ 
International  Perspectives  A\^ard  finalist 


Editors  and  News  Managers  of  small-  to  medium-sized  U.S.  dailies;  | 

Travel  overseas  for  up  to  three  weeks,  generating  stories  to  enhance 
American  understanding  of  global  issues. 


For  information,  contact: 

International  Center  for  Journalists 
1()I6 11  Street.  N.W.,  Third  Floor 
Wishington,  D.C.  2(K)()(i 
Tel:  2()2-7.J7-.r00  •  Fax:  2()2-’.r-05.^0 
Web:  \vx\w.icf).org  •  Email:  \vajf@icf|.org 


Application  Deadline: 
December  12 


The  program  is  administered  jointly  by  : 

Inteniational  Center  forJoiirnalisLs  •  Newspaper  Association  Managers  •  Vi  orld  Affairs  Councils  of  America 


Hoitoiable  Mentions 

Besides  our  17  winners,  we 
judged  an  additional  12 
images,  which  lost  in  a  “photo 
finish,”  as  deserving  special  recogni¬ 
tion.  All  the  pictures  printed  here,  plus 
many  others  in  the  multiple-image  cat¬ 
egory,  can  be  viewed  on  our  Web  site 
(http :  / /www.editorandpublisher.com). 
Thanks  to  all  who  entered,  and  we’ll 
see  you  next  year. 

George 
Gobet 

Agence 
France-Presse 
Washington,  D.C. 


John 
Tipton 

Noticiero 
Semanal 
Porterville,  Calif. 

{continued  on  page  26} 
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Phone:  1-888-825-9149  - 


~  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-FEATURES  AVAILABLE- 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/1909)  929-1 169 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 


FREE  CONFIDENTIAL  APPRAISAL 
go  to  www.medianiergers.com 

W.B.  Grimes  &  Co.,  (301)  253-5016 
Est.  1959-  thousands  sold  and  appraised 

KAMEN  &  CO  GROUP  SERVICES 

Appraisals,  Business  Plans  &  Brokering 
(516)  379-2797/ www.kamengroup.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-93(H) 
Kickenbacher  Mledia 

673  1  Desco  Dr..  Dallas.  TX  75225 
WWW. rickenbacherniedia.com 


America’s  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes  -  Pres  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
John  Szefc,  Northeast/IVlidwest 
(845)  291-7367 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
Mike  Kreiter,  Plains/Central 
(913)  897-4790 

Steve  Heide  West/Mountain  States 
(435)  260-8888 
Bob  Mahiman,  Radio/TV/Cable 
(924)  793-1577 
www.mediamergers.com 

BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 

“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

a  BERKY  &  AS^CIWES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

GAUGER  MEDIA  SERVICE,  INC. 

Dave  Gauger-Valuations,  Sales,  Mergers 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560 

WWW. gaugermedia.com 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


NEWSPAPERS  FOR  SALE 


FAST  GROWING  AREA,  small  paper,  bargain 
price.  Near  metro  area.  Others,  too. 
Bill  Berger,  ATN,  1801  Exposition,  Austin, 
TX  78703.  (512)476-3950. 

OUTHE  GAZETTE  SALE  Colorado, 
$50,000  has  been  runas  a  hobby.  Could  be 
a  family  run  operation.  Great  potential.  Near 
fishing,  skiing  etc.  Olathe  farm  community 
Western  Colorado  Call  (970)  323-8626  mail 
Box,  570  Olathe,  Colorado  81425  email 
OlatheGazetteOMontrose.net  (not  Tuesday, 
owner  wants  to  retire. 

Updated  Weekly-  Properties  for  Sale 
go  to  www.mediamergers.com 

W.B.  Grimes  &  Co.-  Est.  1959 


NEWSPAPERS  WANTED 


WE  ARE  SEEKING  to  add  several 
large-circulation  newspapers  or  newspaper 
groups  to  our  family  of  award-winning  publi¬ 
cations.  All  information  will  be  held  in  the 
strictest  of  confidence.  For  a  quick  sale, 
send  information  about  your  company  to: 

Box  2412,  Editor  &  Publisher 
770  Broadway  7th  FL.,  NY,  NY  10003 


PUBLICATIONS  WANTED 


34  YEAR  OLD  company  seeks  to  purchase 
local  music,  entertainment  or  tourist 
papers.  Sample/financials:  Good  Times, 
Box  33,  Westbury,  NY  11590. 


-EQUIPMENT  &  SUPPLIES- 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-9656 

NEWSTEC,  INC 

Specializing  in  remanufacturer  Inserters  and 
State  of  the  art  Post  Press  Controls 
Installation*  Spare  Parts  • 

Terry  Connors,  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tcnewstec@aol.com 


PRESSES 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


-EQUIPMENT  SUPPLIES- 


_ PRESSES _ 

CURRENTLY  AVAILABLE  FROM  INLAND 

•  5-unit  HARRIS  1660  with  double  2:1 
folder,  five  MEG’S  -  excellent  condition. 

•GOSS  METRO  OFFSET  units,  22  3/4” 
cut-off. 

•  Likemew  GOSS  UNIVERSAL  70  heatset 
press  (620mm  cut-off). 

•Addon  1000  series  GOSS  URBANITE 
units. 

•8onit  GOSS  COMMUNITY,  with  60HP 
drive. 

•6onit  GOSS  COMMUNITY  press,  SC 
folder  with  upper  former,  50HP  drive. 

•GOSS  SSC,  SC  &  COMMUNITY  units 
(floor,  stacked,  and  2,  3  &  4-high). 

•  5onit  HARRIS  V15C  with  JF7  &  30  HP 
drive,  1981  vintage. 

•  HARRIS  V15A  &  V15C,  NEWS  KING, 
and  WEB  LEADER  equipment. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999,  Lenexa,  KS  66285 
(913)  492-9050  •  Fax  (913)  492-6217 
www.inlandnews.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
•’PREPAID  Experts'* 

Horace  Southward/Eric  Southward 
(800)  950-8475*www.metro-news.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7766397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR  displays,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CIASSIFIED  ADVERTISERS: 


If  you  don  t  see  a 


CATEGORY  THAT  FITS  YOUR  NEEDS, 


PLEASE  CALL  US  AT 


888.82S.9149 


-INDUSTRY  SERVICES- 


EDITORIAL  SERVICES 


JUST  THE  FACTS 

That’s  all  we  give  you  at  The  Heritage 
Foundation’s  Computer  Assisted-Reporting 
and  Research  (CARR)  program  because,  as 
a  journalist,  that’s  all  you  want. 

Our  1-  and  2-  day  CARR  boot  camps  train 
you  to  dig  the  news  out  of  databases  from 
agencies  like  the  Census  Bureau,  IRS  and 
DOJ  -  and  where  to  find  databases  on  the 
Internet  and  elsewhere. 

Since  20(X),  we’ve  worked  with  journalists 
from  the  AP,  ABC,  Cox  Newspapers,  Houston 
Chronicle,  The  Washington  Times,  York 
Daily  Record  and  many  more,  with  great  re¬ 
sults. 

Just  ask  the  York  Daily  Record.  After  we 
helped  them  with  a  story  on  criminal  sen¬ 
tencing  bias,  the  72,000  daily  won  a  major 
award  from  the  Pennsylvania  Bar  Association. 
For  more  information,  contact  Mark 
Tapscott  at  mark.tapscott@heritage.org 
or  visit  online  at: 

www.heritage.org/Press/carr/index.cfm 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
()ne  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 
www.pressroomcleaners.com 


-HELP  WANTED- 


ACADEMIC 


ROWAN  UNIVERSITY,  a  major  public  university 
located  in  the  South  Jersey/suburban 
Philadelphia  area,  is  seeking  a  fulFtime  faculty 
member  to  teach  online  journalism,  new 
media,  and  visual  journalism.  Ph.D.  strongly 
preferred;  master’s  with  extensive  profes¬ 
sional  experience  considered.  Apply  to  Dr. 
Carl  Hausman,  Chair,  Journalism  Search 
Committee,  Rowan  University,  Glassboro, 
NJ  08028.  Review  begins  immediately  and 
will  continue  until  position  is  filled.  For  details, 
see  the  full  position  announcement  at: 
http://www.rowan.edu/jobs.  Rowan  Univer¬ 
sity  is  an  Equal  Opportunity  Employer. 


-CLASSIFIED  ADVERTISERS- 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.eclitorandpublisher.com - 


www.editorandpublisher.cofn 
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-HELP  WANTED- 


ACCOUNTING 


CONTROLLER 

Paxton  Media  Group,  Inc.  is  seeking  a  re¬ 
gional  accounting  manager  for  its  Arkansas 
region.  The  region  is  managed  from  Jones¬ 
boro,  AR  and  includes  four  daily 
newspapers  with  circulation  of  approximately 
55,000. 

The  regional  manager  is  responsible  for  co¬ 
ordinating  all  accounting,  financial 
reporting,  and  budgeting  activities  for  the 
group. 

Primary  duties  include: 

•Timely  and  accurate  financial  reporting 
and  accounting  for  the  group 
•Coordination  of  budget  preparation  and 
monthly  evaluation  of  results  with  all 
levels  of  management 

•Maintenance,  testing,  and  reporting  of 
appropriate  internal  control  procedures 
•  Support  for  all  levels  of  management  in 
conducting  and  promoting  efficient  and 
ethical  business  practices 
Knowledge  and  experience:  4  year  account¬ 
ing  degree;  strong  knowledge  of 
newspaper  industry;  excellent  verbal  and 
written  communication  skills;  ability  to  man¬ 
age  deadlines;  ability  to  research  and  rec¬ 
ommend  policy  and  procedure. 

Submit  resume  to: 

David  Mosesso,  Publisher 
The  Jonesboro  Sun 

P.O.  Box  1249,  Jonesboro,  AR  72401-1249 
dmosesso@jonesborosun.com 
Paxton  Media  Group  is  an  equal  opportunity 
employer  and  does  not  discriminate  on  the 
basis  of  race,  religion,  color,  sex,  age,  na¬ 
tional  origin  or  disability. 


ADMINISTRATIVE 


GENERAL  MANAGER  -  AD  DIRECTOR 
Glenwood  (Iowa)  weekly,  4,500  circulation. 
Near  Omaha,  Council  Bluffs.  Great  introduc¬ 
tion  to  management  opportunity.  Sales  ex¬ 
perience,  with  a  proven  background. 
Resumes:  rfilkins@bardstowncable.net 
Or  Call  (502)  348-9003  ext.  119. 

GENERAL  MANAGER 

Established  paid,  under-performing  weekly 
in  Pacific  NW  beach  town  seeks  seasoned 
pro  for  wise,  focused  leadership. 
Incentives,  benefits.  Send  cover,  resume, 
references  with  Box  3550  in  subject  line  to: 
mmacmahon@editorandpublisher.com 

PUBLISHER 

Heritage  Newspapers,  part  of  21st  Century 
Newspapers,  is  seeking  a  publisher  for  a 
group  of  six  weekly  newspapers  with  com¬ 
bined  circulation  of  over  16,000,  located  in 
growth  market  around  Ann  Arbor,  Michigan. 
The  right  candidate  will  have  newspaper 
management  experience  as  publisher  of 
weekly  or  small  daily  but  candidates  with 
sales  management  experience  considered 
also.  We  offer  a  competitive  compensation 
package  with  excellent  benefits  including 
401(k).  Send  resume  to: 

Paulette  Dillingham 
Executive  Director  Human  Resources 
Heritage  Newspapers,  Inc. 

1  Heritage  Place,  Suite  100 
Southgate,  Ml  48195 
Or  E-mail:  pdillingham@heritage.com 


ADMINISTRATIVE 


PUBLISHER  needed  for  high  quality  weekly 
newspaper  in  Akron,  CO.  Full  responsibility 
for  P&L,  content,  promotional  activity,  plan¬ 
ning  and  execution.  Great  small  town  offers 
fine  country  living.  Part  of  the  MediaNews 
Group.  Accelerated  career  opportunity  for 
individual  with  ability  and  ambition.  Fine  op¬ 
portunity  for  person  with  newspaper  back¬ 
ground  seeking  publisher  position.  Excellent 
compensation  program  and  full  benefits 
plus  the  professional  rewards  of  running 
your  own  newspaper  and  the  personal  satis¬ 
faction  from  achieving  success. 

FAX  your  response  to:  (970)  522-2320  or 
E-mail:  publisher@journal-advocate.com 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Coeur  d’Alene  Press,  an  18,000  circu¬ 
lation,  7-day  AM  newspaper,  is  seeking  an 
experienced  advertising  executive  to  lead 
an  experienced  ad  team  in  a  progressive 
and  competitive  market.  You  will  report  di¬ 
rectly  to  the  Publisher  and  President  of 
Hagadone  Newspaper  Co. 

Hagadone  Newspaper  Co.  publishes  6  daily 
and  numerous  weeklies  in  the  Pacific  North¬ 
west.  The  right  candidate  will  be  able  to 
demonstrate  a  very  successful  career  in 
managing  a  newspaper  advertising  team. 

Only  the  very  best  need  apply  for  this  op¬ 
portunity  in  a  community  that  is  rated  as 
one  of  the  best  town  in  America  to  live. 
Budgeting  skills  and  ability  to  make  sound 
financial  analysis  is  critical.  Opportunity  for 
advancement  is  very  good.  Benefits  include 
401(k)  with  match,  health  insurance. 

Please  send  resume  and  cover  letter  to: 
Jim  Thompson/Publisher,  Coeur  d’Alene 
Press,  P.O.  Box  7000,  (ioeur  d’Alene,  ID 
83814. 

ADVERTISING  DIRECTOR 
The  Times-Georgian,  a  9,500  circulation 
daily  newspaper  with  four  weekly  newspapers 
in  Carrollton  GA,  seeks  an  Advertising 
Director.  This  position  will  oversee  a  staff 
of  ten  in  Retail  and  Classified  advertising 
and  7  in  Composing.  Our  newspapers  cover 
all  areas  west  of  Atlanta  to  the  Alabama 
border.  Carrollton  offers  an  excellent 
lifestyle  with  a  reasonable  cost  of  living. 
You  can  enjoy  Atlanta,  which  is  45  minutes 
away,  without  being  abused  by  it.  This  fast 
growing  area  offers  excellent  opportunities 
for  Retail  and  Classified  growth.  We  are 
part  of  the  Paxton  Media  Group  of  32  news¬ 
papers  offering  excellent  pay  and  benefits. 
Send  resume  and  salary  history  to  Tom 
Overton,  publisher.  The  Times-Georgian, 
901  Hays  Mill  Road,  Carrollton,  GA  30117. 

E-mail:  toverton@times-georgian.com 

FRESH  START  FOR 
SEASONED  SALES  LEADER 
Fastest-growing  weekly  newspaper  in  the 
city  of  Philadelphia  is  looking  for  an  energetic, 
hands-on  display  advertising  manager 
to  develop  an  untapped  market.  You  will  be 
expected  to  recruit,  coach,  manage,  train, 
encourage  and  lead  a  sales  staff  of  8  people. 
If  you  have  a  proven  record  of  exceeding 
sales  goals  and  leading  others  to 
achieve  theirs,  contact  us  now.  Fax  resume 
and  cover  letter  indicating  salary  expecta¬ 
tions  to  (215)  569-3069. 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 

The  Lincoln  Journal  Star,  a  division  of  Lee 
Enterprises,  is  a  85,000  plus  circulation 
daily  newspaper  with  an  immediate  opening 
tor  a  Classified  Ad  Manager.  We  are  seeking 
a  motivated,  self-starting,  detail 
oriented  person  to  manage  a  department  of 
inside  and  outside  sales  reps. 

Qualified  candidate  must  possess  strong 
management  and  training  skills,  in-depth 
knowledge  of  classified  advertising,  experi¬ 
ence  in  preparing  annual  budgets  and  man¬ 
aging  expenses,  skilled  in  marketing  pres¬ 
entations  and  proven  track  record  of  imple¬ 
menting  revenue  generating  sales  cam¬ 
paigns.  BS  degree  with  a  minimum  of  3-5 
years  advertising  and  management  experi¬ 
ence.  Excellent  organizational  and  commu¬ 
nication  skills  a  must. 

Excellent  benefits  and  compensation  pack¬ 
age  including  medical/dental/vision/life 
insurance,  stock  purchase  plan,  and  401(k). 
Please  submit  resume  electronically  to 
hr@journalstar.com  or  mail  resume  and  cover 
letter  to  Human  Resources,  Lincoln  Journal 
Star,  926  P  Street,  Lincoln,  NE  68508. 

Deadline  is  November  15,  2003. 


CLASSIFIED  ADVERTISING  MANAGER 
A  rare  opportunity!  The  Star-Ledger,  New 
Jersey’s  largest  daily  newspaper,  invites 
you  to  consider  joining  our  family  of  dedi¬ 
cated  professionals  as  a  Classified  Adver¬ 
tising  Manager.  The  ideal  candidate  must 
be  an  innovator  with  the  ability  to  develop 
new  classified  revenue  initiatives.  The  suc¬ 
cessful  candidate  must  have  a  track  record 
of  consistently  exceeding  goals  and  the 
ability  to  motivate  and  inspire  a  sales  team. 
A  minimum  of  10  years  experience  in  adver 
tising  sales  management  (preferably  in  a 
competitive  market)  is  desired.  The 
Star-Ledger  offers  an  excellent  compensation 
package  including  salary  plus  bonus, 
company  paid  medical,  dental,  vision,  vaca¬ 
tion  and  pension  benefits  as  well  as  a 
matching  401(k)  plan.  Send  resume  to  S. 
Lohr,  The  Star-Ledger,  One  Star-Ledger  Pla¬ 
za,  Newark,  NJ  07102.  EEOA/A 


NATIONAL  ADVERTISING  MANAGER  needed 
for  fast-paced  daily  newspaper.  Must  have 
minimum  five  years’  National/Wajor  Accounts 
experience.  Good  network  of  National  associ¬ 
ation  contacts.  Interested  candidates  apply 
to: 

Box  3545,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADVERTISING 


GLOBAL  CLASSIFIED  SALES  DIRECTOR 
21st  Century  Newspapers  located  in  the 
Detroit  metro  market  is  seeking  a  highly 
motivated  individual  to  oversee  the 
merging  of  our  newspaper  properties  con¬ 
sisting  of  dailies,  weeklies  and  shoppers 
into  one  Classified  Sales  Center. 

Candidates  should  be  experienced  in  devel¬ 
oping  and  managing  a  sales  center 
including  staff,  maximizing  revenue  and 
strategic  planning.  Candidates  should  be 
able  to  demonstrate  excellent  communica¬ 
tion,  organizational  and  team  building  skills. 

•  Minimum  3  years  of  management  experi¬ 
ence  preferably  in  a  sales  center. 

•  Experience  in  developing  multi-rate  struc¬ 
tures. 

•A  BS  in  Marketing  or  a  related  field  or 
equivalent  experience. 

We  provide  a  competitive  compensation 
package,  and  excellent  benefits  package. 
Qualified  applicants  should  send  re¬ 
sume/cover  letter  to: 

The  Oakland  Press 
Attn:  HR  Department  -  EPCD 
48  W.  Huron,  Pontiac,  Ml  48342 
Fax:  (248)  4544482 

TERRITORY  SALES  MANAGER 
The  Louisville  Courier-Journal,  a  Gannett 
newspaper,  is  looking  for  a  key  executive  to 
complement  the  Advertising  Management 
team. 

The  successful  candidate  will  have  strong 
marketing  presentation  skills,  sales  man¬ 
agement  experience  and  a  strategic  ap¬ 
proach  to  working  with  key  retailers  and 
agencies.  Basic  requirements  include: 
Education  and/or  training  in  marketing, 
sales  advertising,  advertising  agency,  busi¬ 
ness,  retailing,  or  management.  Two  years 
minimum  newspaper  sales  experience  re¬ 
quired.  Prior  supervisory  and^r  manage¬ 
ment  experience  is  preferred.  Solid  computer 
and  math  skills  and  above  average  verbal  and 
written  communication  skills.  Leadership  and 
problem  solving  skills  essential. 
Ability  to  manage  multiple  projects  in  an  or¬ 
ganized  manner  while  meeting  deadlines. 
Must  possess  strong  motivational,  commu¬ 
nication  and  presentation  skills.  Must  have 
a  valid  driver’s  license  with  good  driving 
record. 

The  position  offers  a  competitive  salary 
commensurate  with  experience,  bonus  pro¬ 
gram  and  a  full  benefits  package. 

For  immediate  consideration,  send  resumes 
to  The  Courier-Journal,  Human  Resources 
Department,  P.O.  Box  740031,  Louisville, 
KY  40201-7431.  Fax  (502)  5824001. 

Or  E-mail:  jobs@courier-journal.com 
EOE 


CLASSIFIED 
ADVERTISERS 


If  you  don’t 
see  a  category 
that  fits  your  needs, 
please  call  us  at  888.825.9149. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 
- details  at  www.editorandpublisher.com 
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ART/GRAPHICS _  _ CIRCULATION _  _ CIRCULATION _  _ CIRCULATION 


SENIOR  DESIGNER 

The  Key  West  Citizen,  a  12,0CH>circulation 
daily  in  the  Florida  Keys,  has  an  immediate 
opening  for  a  senior  designer  with  substantial 
experience  on  the  copy  desk.  The 
senior  designer  works  with  copy  editor/ 
designers,  reporters,  photographers  and 
editors  to  oversee  daily  page  layout,  features 
and  special  projects.  This  is  a  key  position  in 
our  newsroom  and  a  hands-on  job 
involving  a  mix  of  day  and  night  shifts.  Must 
be  fast,  have  excellent  language  skills  and 
have  sound  news  judgment.  Responsibilities 
include  content  decisions,  writing  headlines 
and  teasers,  copy  editing  and  training  other 
designers. 

Requires  a  minimum  of  five  years  at  a  daily 
newspaper,  with  experience  both  as  a  de¬ 
signer  and  a  copy  editor.  Must  be  proficient 
with  QuarkXPress,  Photoshop  and  Illustrator 
or  Freehand.  Mail  or  E-mail  resumes  and  at 
least  10  design  samples  to; 

Tom  Tuell,  Editor,  The  Key  West  Citizen 
3420  Northside  Drive,  Key  West,  FL  33040 
ttuell@keysnews.com 
No  phone  calls,  please 


CIRCUIATION 


CIRCULATION  DIRECTOR 
Latch  on  to  an  aggressive  communications 
company  with  a  Circulation  Director  position 
at  The  (Pittsburg)  Morning  Sun,  a  Morris 
Publishing  newspaper.  This  seven  day 
morning  paper  is  in  the  heart  of  two  NCAA 
Div-ll  colleges  in  scenic  southeast  Kansas. 
This  is  a  fantastic  opportunity  for  the 
person  looking  for  his/her  first  director’s 
)ob.  To  )oin  our  team.  Send  resume  and 
cover  letter  to: 

Fax:  (620)231-0645 
E-mail:  stephen.wade@morningsun.net 

CIRCULATION  MANAGER/SALES 
The  Ann  Arbor  News  is  seeking  a 
Circulation  Manager/Sales  who  will  be  re¬ 
sponsible  for  all  circulation  sales  and  mar¬ 
keting  efforts.  This  person  will  also  be  re¬ 
sponsible  for  the  preparation  and  manage¬ 
ment  of  all  budgets  and  sales  reports  as¬ 
sociated  with  circulation  sales.  This  position 
will  supervise  a  team  of  professionals  that 
will  include,  but  is  not  limited  to:  Single 
Copy  Sales  Manager,  District  Manager 
Sales  Specialist,  Circulation  Sales/ 
Marketing  Coordinator  and  PT  Canvassers 
and  Kiosk  Sales  Specialist.  This  position  will 
be  a  key  member  of  the  circulation  manage¬ 
ment  team. 

The  ideal  candidate  will  possess  a  college 
degree  with  experience  in  advertising  and 
marketing  preferred.  Circulation  sales  and  a 
background  in  management  is  helpful. 
Should  have  experience  in  making  sales 
presentations  and  will  possess  strong  com¬ 
munication  and  leadership  skills.  Position  in¬ 
cludes  competitive  salary  and  an  excellent 
benefits  package.  Submit  resumes  to: 

The  Ann  Arbor  News 
Attn:  Fred  Jahnke,  Circulation  Director 
P.O.  Box  1 147,  Ann  Arbor,  Ml  48106-1 147 


ACCOUNT  MANAGER,  COLLEGE  SALES 
Southeastern  U.S.  (Tennessee,  Kentucky, 
Arkansas,  Mississippi) 

C&S,  a  subsidiary  of  The  New  York  Times 
Corp.  (NYT),  seeks  a  results  oriented  sales 
manager  who  can  establish  new  and  manage 
existing  relationships  in  our  college 
segment.  Work  with  NYT  personnel,  college 
faculty  and  staff,  student  organizations, 
bookstores  and  third  party  vendors  to  pro¬ 
mote  The  NYT  brand  and  increase  sales 
within  territory.  Candidates  must  be  proficient 
at  identifying  college  sales  opportunities  and 
interacting  with  clients  at  all  levels 
to  Chancellor  or  President.  Responsibilities 
include  establishing  territory  sales  goals 
with  Sales  Director;  creating  and  executing 
sales/marketing  plans  and  strategies  that 
drive  new  business  for  all  targeted  institu¬ 
tions.  Must  be  able  to  collaborate  with  staff 
to  establish  programs  that  enhance  profes¬ 
sorial  class  requirements,  grow  existing  coF 
lege  subscription  programs,  sell  and 
nurture  readership  programs  and  open  new 
college  programs  where  a  void  currently 
exists.  Collaborate  with  and  tram  third  party 
vendors,  bookstores  and  student  organiza¬ 
tions  on  college  related  sales  and 
marketing  activities.  Travel  required.  This 
position  covers  college  sales  in  Tennessee, 
Kentucky,  Arkansas  and  Mississippi. 

REQUIREMENTS:  To  excel  in  this  fast-paced 
environment,  the  candidate  must  be; 

•Organized,  flexible,  and  self-motivated  - 
able  to  handle  multiple  projects,  tasks 
and  meet  deadlines. 

•  Able  to  develop  sales  plans  and 
marketing  strategies  for  new  business 
growth. 

•Experience  making  sales  presentations 
with  track  record  of  delivering  results. 

•  Sales  and  team  driven. 

•  Able  to  communicate  effectively  both  ver¬ 
bally  and  in  writing. 

•  Excellent  interpersonal  skills  -  able  to  in¬ 
teract  with  the  educational  community 
preferred;  comfortable  relating  to  a  variety 
of  people  from  the  business  and  stu¬ 
dent/organization  sector. 

•Knowledge  and  experience  in  newspaper 
sales  and  distribution  helpful.  College  de¬ 
gree  required.  Advanced  degree  in  Mar¬ 
keting,  Communication  or  Education  pre¬ 
ferred. 

•  Have  strong  computer  skills  and  be  profi¬ 
cient  in  Microsoft  Office  applicabons. 

We  offer  a  competitive  salary,  outstanding 
benefits  program,  plus  participation  in  a 
sales  bonus  incentive  program.  Car  allow¬ 
ance  provided  -  must  have  reliable  car. 

Interested  candidates  are  invited  to  submit 
their  resume  and  cover  letter  stating  salary 
requirements  to: 

E-mail:  Csresume@nytimes.com 
Fax:  (516)  302-2126 
C&S  Box  260,  HR  Department 
1 1 1 1  Marcus  Avenue,  Suite  M21 
Lake  Success,  NY  11042 
We  are  an  EEO  employer 


CIRCULATION  SALES  &  PROMOTIONS 
MANAGER 

The  Tyler  Morning  Telegraph  is  seeking  a 
Sales  &  Promotion  Manager  for  the  circula¬ 
tion  department.  The  ideal  candidate  must 
provide  high  energy  leadership  and  a  com¬ 
mitment  to  goal  achievement. 

This  position  is  responsible  for  increasing 
market  share  and  market  penetration  for 
single  copy  and  home  delivery  operations. 
College  degree  preferred  but  a  minimum  of 
5  years  circulation  or  sales  experience  will 
be  considered.  Competitive  salary  and  ex¬ 
cellent  benefit  package  for  the  qualified  in¬ 
dividual.  Interested  parties  should  send  re¬ 
sume  to: 

Tyler  Morning  Telegraph 
Attn:  J.  Rives 

P.O.  Box  2030,  Tyler.  Texas  75710-2030 
FAX;  (903)5%.6368 
E-mail:  )ri@tylerpaper.com 

CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Observer-Dispatch,  a  45,000  daily  and 
55,0(X)  Sunday  located  in  central  New 
York,  is  seeking  a  Circulation  Sales  and 
Marketing  Manager.  You  will  be  responsible 
for  increasing  market  penetration  and  meet¬ 
ing  circulation  volume  and  revenue  goals. 

Five  years  of  circulation  and  sales  experience 
as  well  as  sound  people  and  organizational 
skills  required.  Marketing  experience 
IS  a  plus. 

If  you  want  to  be  part  of  and  grow  within 
America's  largest  newspaper  publisher  in 
the  US,  Gannett,  please  apply  to: 
Observer-Dispatch,  Attn:  Human  Resources 
221  Oiskany  Plaza.  Utica,  NY  13501 
E-mail:  rprocida@utica.gannett.com 

“Happiness  lies  in  the  joy  of 
achievement  and  the  thrill  of 
creative  effort.” 

-  franklin  Delano  Roosevelt 


DIRECTOR,  NEWSPAPER  SALES 
North  America 

Newsstand,  Inc.,  the  leading  global  digital 
partner  for  premier  publishers  of  newspa¬ 
pers,  magazines  and  other  print  media  has 
an  immediate  need  for  a  Director,  Newspaper 
Sales  North  America. 

Newsstand's  digital  delivery  solution  makes 
it  possible  for  subscribers  to  download,  via 
the  Internet,  an  entire  publication  in  traditional 
print  format  that  can  be  read  offline 
or  online  on  their  PC  or  laptop.  NewsStand 
not  only  offers  an  entirely  new  reading  ex¬ 
perience  for  an  “information  hungry”  global 
community,  but  also  creates  innovative  mar¬ 
keting  opportunities  for  both  publishers  and 
advertisers. 

Ideal  candidate  is  a  seasoned  circulation 
sales  pro  with  5  years  experience;  well 
versed  m  both  operational  and  marketing 
aspects  of  newspaper  circulation;  ABC 
rules;  Web  savvy;  proficiency  in  MS  Word, 
PowerPoint,  Excel  and  Outlook. 

Responsibilities  include  developing  new,  as 
well  as  managing  and  growing  current  pub¬ 
lisher  relationships  and  growing  e-edition 
circulation.  Current  publishing  partners  in¬ 
clude  The  New  York  Times.  USA  TODAY, 
Barrens’,  WSJ,  Boston  Globe,  Washington 
Times,  Tampa  Tribune  and  many  other 
prestigious  publishers. 

Please  visit  our  Web  site  for  a  detailed  view 
of  our  company,  partners,  investors  and 
senior  management:  www.newsstand.com 

Newsstand  Inc.,  an  EOE  is  offering  a  com¬ 
petitive  salary  package  with  performance 
bonus,  mediCal,  dental,  vision  plans  as  well 
as  stock  option  grants.  Location  for  this  po¬ 
sition  IS  negotiable.  Qualified  candidates 
are  encouraged  to  submit  a  resume,  cover 
letter  and  salary  requirements  to: 

mytesf@newsstand.com 
or  FAX:  (512)  334-  5120  Attn:  Sr.  VP  Sales 


(S)  visit  our  website 

www.editorandpublisher.com 


CIRCULATION  CIRCULATION 


THE  ARIZONA  REPUBLIC 
District  Sales  Manager  -  Prescott 

The  Arizona  Republic,  Arizona’s  leading  provider  of  news  and  information  for  more 
than  a  century,  is  seeking  a  District  Sales  Manager  for  our  Prescott  office.  This  posrtion  is 
responsible  for  managing  all  facets  of  THE  ARIZONA  REPUBLIC  circulation 
operations.  They  will  manage  single  copy  sales,  monitor  draw  and  returns  for  sales 
efficiency  and  be  responsible  for  single  copy  equipment.  This  position  will  recruit  and 
advise  contractors,  sell  and  promote  our  newspaper,  and  regulate  distribirtion  of 
product  and  supplies.  This  person  also  will  recruit,  hire,  tram  and  terminate  employees. 

The  qualified  candidate  will  possess  good  verbal  and  written  communication  skills. 
They  will  have  sales  experience,  be  a  self-starter  and  have  the  ability  to  work  independently. 
This  candidate  must  be  able  to  deal  effectively  with  the  public  and  able  to 
organize  and  carry  out  detailed  plans.  Must  be  able  to  accept  reassignments  to  various  ar¬ 
eas  and  able  to  work  flexible  hours,  including  weekends. 

High  school  diploma  or  GED  is  required,  with  a  minimum  two  years  newspaper  experience 
required.  Also,  two  years  selling  and  supervisory  experience  is  essential.  Must 
be  at  least  18  years  old,  have  dependable  vehicle,  current  auto  insurance,  a  good 
driving  record  and  a  valid  AZ  driver’s  license. 

Candidate’s  with  the  above  qualifications  and  desire  to  |Oin  a  dynamic  team  should 
send  a  cover  letter  and  resume  to  Steve.Edwards@pni.com. 

The  Arizona  Republic  is  an 

Equal  Opportunity  Employer  and  a  drug-free  workplace 
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CIRCULATION 


SINGLE  COPY  MANAGER 
The  Antelope  Valley  Press  in  Palmdale,  Cali¬ 
fornia,  is  looking  for  a  Single  Copy  Manager 
to  oversee  the  entire  single  copy  operation. 
Responsibilities  include:  increasing  sales, 
controlling  returns,  and  minimizing  sellouts. 
This  position  is  directly  responsible  for  an 
employee-based  delivery  and  collections  ef¬ 
fort  as  well  as  employee  performance, 
training  and  development.  We  are  a  seven- 
day  operation  in  a  highly  competitive 
market.  Must  be  a  decision  maker  that  is 
able  to  lead  by  example.  PBS  and  Bellatrix 
experience  a  plus.  Minimum  of  five  years’ 
single  copy  experience  is  required.  The  An¬ 
telope  Valley  is  one  of  the  most  desirable 
areas  in  Southern  California  and  offers 
many  affordable  housing  opportunities. 
Send  resume  to  Antelope  Valley  Press,  P.O. 
Box  4050,  Palmdale,  CA  935904050. 

Or  E-mail  to  personnel@avpress.com 


The  New  Haven  Register,  Connecticut’s 
second-largest  newspaper,  is  accepting  re¬ 
sumes  for  the  position  of  SINGLE  COPY 
MANAGER.  This  position  reports  directly  to 
the  Circulation  Director  and  is  responsible 
for  all  aspects  of  Single  Copy.  If  you  have  a 
minimum  of  five  years’  single  copy  experi¬ 
ence  in  a  daily  newspaper  environment,  we 
may  have  an  opportunily  for  you.  Send  your 
resume  to  rbrest@journalregister.com  or 
call  direct  at  (203)  789-5350. 


EDITORIAL 


A  17,500,  7  day  paper  in  beautiful  south¬ 
western  NY  seeks  COPY  EDITOR  to  lay  out 
pages  and  upload  Web.  Candidates  must 
have  Quark  and  Photoshop  experience  and 
demonstrate  ability  to  work  on  tight  deadlines 
yet  with  flair  and  attention  to  detail. 
Send  resume,  work  samples  to  Box  3537, 
Editor  &  Publisher  Classified,  770 
Broadway,  7th  Floor,  New  York,  NY  10003. 


ASSISTANT  BUSINESS  EDITOR 
The  Sacramento  Bee,  California’s  fastest 
growing  newspaper,  is  seeking  an  assign¬ 
ment  editor  who  can  communicate  effectively 
and  guide  reporters  toward  creating 
stories  with  impact.  The  editor  will  oversee 
approximately  five  reporters  and  should  be 
able  to  plan  a  mix  of  short-  and  long-term 
enterprise  articles  for  A1  and  the  Business 
cover. 

As  the  center  for  state  government,  Sacra¬ 
mento  offers  exciting  opportunities  to  delve 
into  how  business  shapes  state  government 
and  public  policy.  The  editor  will  be  expected 
to  help  reporters  develop  a  vision  for 
their  beats  and  expand  upon  larger  themes 
that  will  make  business  relevant  to  our 
290,000  daily  readers  and  350,000 
Sunday  readers. 

Interested  parties  should  send  a  cover 
letter  and  resume  to  Business  editor  Cathie 
Anderson,  The  Sacramento  Bee,  P.O.  Box 
15779,  Sacramento,  CA  95852,  or  E-mail: 
canderson@sacbee.com 


PROJECT  EDITOR 
Full-time,  Austin,  Texas. 

See:  www.gstype.com  for  details. 


EDITORIAL 


ASSISTANT  SPORTS  EDITOR 
The  Gainesville  Sun,  a  Pulitzer  Prize-winning 
New  York  Times  newspaper  located  in  the 
home  of  the  University  of  Florida,  is  looking 
for  an  assistant  sports  editor  to  help  direct 
our  APSE  top  ten  sports  staff.  The  ideal 
candidate  is  an  editor  who  can  mentor  and 
motivate,  has  a  keen  eye  for  design  and 
presentation,  penchant  for  innovative  cover¬ 
age  and  a  capacity  for  career  fast-tracking. 
Sound  like  you?  Contact  Arnold  Feliciano, 
sports  editor  at  felicia@gainesvillesun.com. 


BUREAU  REPORTER 

The  News  &  Record  is  a  100,000- 
circulation  daily  that  routinely  beats  papers 
twice  our  size  for  state  press  awards.  Why? 
We  are  committed  to  hard  news  and  enter¬ 
prise  reporting  that  makes  a  difference  in 
our  community.  We  are  looking  for  an  expe¬ 
rienced  reporter  to  lead  our  coverage  in 
Rockingham  County,  a  key  readership  area 
north  of  Greensboro.  Along  with  covering 
the  big  stories  in  this  competitive  market, 
the  reporter  will  help  direct  and  coordinate 
the  work  of  two  other  reporters  in  the  bureau. 
This  is  an  opportunity  to  do 
community  journalism  right,  to  exercise 
leadership  and  to  have  an  impact.  Like  the 
sound  of  the  challenge?  Send  letter,  resume 
and  work  samples  that  demonstrate  creativ¬ 
ity,  initiative  and  news  judgment  to  Recruit¬ 
ment  Coordinator,  News  &  Record,  P.O. 
Box  20848,  Greensboro,  NC  27420. 


EDITOR 

Our  seven-day,  10,500  circulation  newspaper 
in  Eastern  Oregon  is  a  regional  leader. 
The  East  Oregonian  seeks  a  newsroom  ex¬ 
ecutive  with  experience  in  all  aspects  of 
news  gathering  and  editing  as  well  as  edito¬ 
rial  writing.  The  Oregon  Trail  passes 
through  our  circulation  area.  Lewis  &  Clark 
walked  here  where  the  Columbia  basin 
meets  the  Blue  Mountains. 

Our  family-owned  six  paper  company  values 
high  quality  journalism  and  innovation. 
Salary  above  industry  average,  health  plan, 
401(k)  and  profit  sharing.  Send  cover 
letter,  resume  and  references  to  J.  Brown, 
HR,  East  Oregonian,  P.O.  Box  1089,  Pen¬ 
dleton,  OR  97801  or: 

jacbrown@eastoregonian.com 


EDITOR 

The  Northwest  Florida  Daily  News  is 
seeking  an  experienced  editor  to  lead  the 
newsroom  of  this  award-winning 
40,000-circulation  morning  newspaper  on 
Florida’s  Emerald  Coast.  Applicants  must 
have  at  least  five  years  of  progressive 
newsroom  management  experience,  strong 
news  judgment,  and  a  commitment  to  per¬ 
forming  exceptional  community  journalism. 
Candidates  should  demonstrate  a  track  rec¬ 
ord  of  mentoring  newsroom  associates, 
collaborating  with  other  departments,  and 
representing  a  newspaper  to  the  public.  To 
apply,  send  cover  letter  and  resume  to  Pub¬ 
lisher  Marvin  DeBolt,  P.O.  Box  2949,  Fort 
Walton  Beach,  FL  32549. 


EDITORIAL 


EXECUTIVE  EDITOR  for  daily  newspaper  in 
the  Northeast.  This  challenging  position  re¬ 
quires  an  experienced  editor  with  excellent 
professional  background  and  newspaper 
management  experience.  Knowledge  of 
QuarkXPress  and  Photoshop  is  helpful. 
Don't  miss  this  opportunity  to  join  the 
world’s  largest  newspaper  group  and  be  a 
part  of  shaping  a  whole  new  generation  of 
newspaper  readers.  Please  send  resume  to 
recruiter@metro.us 

Experienced  EDITOR/WRITER  to  wear  multi¬ 
ple  hats  working  on  newsletters,  loose-leaf 
publications,  and  booklets  tor  established 
business-to-business  publisher.  Excellent 
copyediting,  research,  interviewing, 
analytic,  and  proofreading  skills;  ability  to 
meet  deadlines,  multi-task,  and  generate 
new  product  ideas.  North  Jersey  location. 
Resume  and  salary  requirements  to  Depart¬ 
ment  B,  AHI,  70  Hilltop  Road,  Ramsey,  NJ 
07446.  No  calls. 

FRONT  PAGE  EDITOR 

The  Herald  &  Review  is  looking  for  a  front 
page  editor  to  add  more  zing,  personality 
and  excitement  to  our  award-winning  news¬ 
paper.  This  is  the  opportunity  for  an  ener¬ 
getic,  change-oriented  designer  and  editor 
to  create  front  pages  that  will  please  and 
delight  readers.  The  successful  applicant 
will  be  able  to  know  how  to  attract  readers 
and  keep  them  with  compelling  story  se¬ 
lections,  layout,  art  and  headlines. 

The  front  page  editor  will  work  closely  in  a 
leadership  role  with  other  editors  to  make 
sure  the  correct  stories  and  art  are  being 
assigned  and  then  will  be  responsible  for 
pulling  together  exciting  packages.  This  is 
not  solely  a  packaging  job.  We  need  an  editor 
who  can  also  edit.  We  need  an  individual 
who  can  use  readership  research.  Creativity 
and  organization  are  a  must.  If  you’re  ready 
to  take  on  a  challenge,  but  also  have  a  lot 
of  fun,  we’re  interested  in  hearing  from  you. 
We  offer  a  competitive  compensation  pack¬ 
age  that  includes  a  bonus  for  readership 
and  circulation  growth.  The  Herald  & 
Review,  circulation  42,000,  is  a  division  of 
Lee  Enterprises. 

Electronic  submission  made  to: 
gsawyer@herald-review.com 
or  send  resume,  clips  and  a  letter  of  why 

you  are  interested  to: 

Human  Resources  Director 
Herald  &  Review 

601  East  William  Street,  Decatur,  IL  62525 
MANAGING  EDITOR 

A  Mid-Atlantic  Newspaper,  with  a  45,000 
circulation  7-day  daily,  is  currently  offering  a 
tremendous  career  opportunity  for  a  Man¬ 
aging  Editor  to  lead  a  talented  news  staff  of 
50  employees.  Must  display  knowledge  of 
all  newspaper  departments,  management 
theories,  and  practices  and  understand  the 
needs  of  our  local  market.  This  skilled  pro¬ 
fessional  will  possess  10-15  years 
newsroom  experience  with  5-10  years  su¬ 
pervisory  experience. 

We  offer  a  competitive  salary  and  benefits 
package.  Qualified  candidates  may  submit 
a  resume,  cover  letter  and  salary  require¬ 
ments  to  Box  3552,  Editor  &  Publisher 
Classified,  770  Broadway,  7th  Floor,  New 
York,  NY  10003. 

An  Equal  Opportunity  Employer 


EDITORIAL 


REPORTERS  WANTED:  The  Daily  Iberian,  an 
award-winning  publication  in  the  heart  of 
Louisiana’s  Cajun  Country,  is  seeking  versa¬ 
tile  reporters  to  handle  a  variety  of  writing 
tasks.  Reporters  work  within  the  framework 
of  a  specific  beat  but  are  also  given  the 
freedom  to  be  creative  and  enterprising. 
We  value  diversity.  Send  cover  letter,  resume, 
references  and  clips  to  Managing  Editor  Scott 
Turick,  The  Daily  Iberian,  P.O.  Box 
9290,  New  Iberia,  LA  70562  or  E-mail  to: 
iberianedit@bellsouth.net 


SPORTS  WRITER 

Community  PM  daily  in  North  Carolina  wants 
number  2  sports  writer.  Some  news  copy 
editing  will  also  be  needed.  Good  opportunily 
for  a  young  sports  journalist.  Plenty  of  local 
feature  and  game  coverage.  Should 
have  knowledge  of  or  ability  to  learn  about 
pagination  layout  and  taking  pictures.  We 
wish  the  person  to  reside  within  our  reading 
area.  Send  resume  to: 

Lisa  Farmer,  The  Daily  Record 
P.O.  Box  1448,  Dunn,  NC  28335 

The  Springfield  News-Leader,  a  65,000 
daily  and  93,000  Sunday  newspaper  in  the 
Ozarks  lakes  region,  wants  an  ENERGETIC 
REPORTER  with  a  passion  for  tracking  down 
hard  news  and  telling  good  stories.  Experi¬ 
ence  in  investigative  reporting  a  plus.  Com¬ 
petitive  salary  and  benefits.  Send  clips,  re¬ 
sume  and  cover  letter  to  Executive  Editor 
David  Ledford,  News-Leader,  651  Boonville, 
Springfield,  MO  65806.  Send  E-mails  to: 
dledford@springfi.gannett.com 

We’re  looking  for  a  full-time  COPY  EDITOR 
for  our  award-winning  staff.  Our  mission  is 
strong  local  coverage  and  we  value  tight 
editing,  clean  design  and  sparkling  heads. 
Design  skills  are  a  plus  -  our  design  has 
been  consistently  recognized  as  the  one  of 
the  best  in  its  class  in  California.  We’re  a 
growing  Scripps  Howard  40,000  circ.  7-day 
AM,  in  a  city  that’s  in  a  recreational 
paradise  but  just  a  few  hours  from  big-city 
culture  and  one  of  the  most  affordable  in 
California.  You’ll  also  find  a  fun,  supportive 
newsroom  with  the  tools  you  need  to  do 
great  work.  We  offer  competitive  pay  and 
excellent  benefits  .  We  are  an  equal  oppor¬ 
tunity  employer  and  we  offer  a  drug-free 
workplace.  Send  cover  letter,  resume  and 
examples  of  heads  /editing  ASAP  to:  Record 
Searchlight,  Box  R-lOO,  1101  Twin 
View  Blvd.,  Redding,  CA,  96003;  FAX  to: 
(530)  225-8399  or  E-mail  to: 
cabrown@redding.com. 

West  Coast  applicants  preferred. 
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-HELP  WANTED- 


INFORMATION  SYSTEMS 


COMPUTER  SUPPORT  STAFF 
DSI,  a  leading  developer  of  newspaper  busi¬ 
ness  software,  has  job  openings  for: 

•  PROJECT  MANAGERS  -  Manage  new  client 
implementations,  identify  gaps  and 
determine  functional  requirements.  Re¬ 
quires  strong  analytical  skills  and 
effective  writing  proficiencies. 

•  QA  PROFESSIONALS  -  Document  defects 
and  enhancements,  test  fixes  and  coordi¬ 
nate  all  software  releases. 

•  CSRs  -  Accept  and  resolve  all  support  re¬ 
quests. 

A  tenacious  spirit  with  a  proven  background 
in  business-oriented  software  implementation 
is  desired.  Prior  newspaper  business 
office  or  accounting  experience  is  helpful. 
SQL  knowledge  is  a  plus.  Travel  is  common 
and  may  be  required  up  to  50%. 

Data  Sciences  Inc.  (DSI) 

14900  Sweitzer  Lane,  Suite  200 
Laurel,  MD  20707 
Fax:  (301)957-0111 
E-mail:  hrdeptkm@data-sci.com 


PRODUCTION  TECH/IT  SUPPORT 
Dynamic  Baltimore  business  newspaper 
seeks  person  to  provide  day-to-day 
tech/production  support  for  newspaper  pro¬ 
duction  and  related  publications.  Position 
will  support  order  entry  and  billing  applica¬ 
tions;  desktop  hardware  and  apps,  laptops 
and  LAN.  Looking  for  person  with  1  to  5 
years  experience  with  MS  Office,  Win2K, 
Quark,  Adobe,  and  fonts.  Strong  communi¬ 
cation  and  people  skills  a  must.  Annual  salary 
$35K  to  $40K,  plus  benefits. 

Resumes  and  inquiries  should  be  emailed  to 
corporateit@dolanmedia.com  or  sent  to 
Dolan  Media  Company,  c/o  Corporate  IT, 
1650  Park  Bldg.,  650  3rd  Ave.  S.,  Minneap¬ 
olis,  MN  55435. 


MAILROOM 


Daily  seeks  experienced  MAILROOM  MAN¬ 
AGER  with  Kansa  480.  Steve  Nichols  c/o 
Southeast  Missourian,  P.O.  Box  699,  Cape 
Girardeau,  MO  63702. 

snichols@semissourian.com 


The  East  Valley  Tribune,  in  sunny  Mesa,  AZ, 
is  seeking  a  seasoned  MAILROOM  SUPERVI¬ 
SOR  for  the  night  shift.  To  apply,  send  resume 
to  Kathy  Thorne 

The  Tribune 

120  W.lst  Ave.,  Mesa.  AZ  85210 
or  FAX  to:(480)  898-6401 
Email:  kthorne@aztrib.com 


PRESSROOM 


Dally  seeks  LEAD  PRESSMAN.  Goss  Com¬ 
munity  or  DGM  management  experience  a 
plus.  Steve  Nichols  c/o  Southeast  Missour¬ 
ian,  P.O.  Box  699,  Cape  Girardeau,  MO 
63702.  snichols@semissourian.com 


CENTRAL  FLORIDA  daily  seeking  LEAD 
PRESS  OPERATOR.  Goss  or  DGM  experience 
helpful.  Fax  resume  to  (352) 
753-5664  or  E-mail:  jobs@thevillages.com. 


PRESSROOM 


PRESSROOM  SUPERVISOR 
The  Herald-Tribune,  a  New  York  Times  Co. 
Newspaper  located  in  Sarasota,  Florida  is 
seeking  an  experienced  pressroom  supervi¬ 
sor  with  a  strong  ability  to  consistently 
communicate  both  written  and  verbal  com¬ 
pany  and  departmental  goals  and  proce¬ 
dures.  Must  possess  excellent  leadership 
skills,  work  well  in  a  team  environment  with 
production  deadlines  and  have  the  ability  to 
meet  high  print  quality  standards.  In  depth 
knowledge  of  production,  maintenance  and 
troubleshooting  on  Goss  Metroliner  and 
Metrocolor  presses  is  needed.  Qualified 
candidate  will  be  responsible  for  training, 
development  and  daily  operations  of  press¬ 
room  staff.  Perform  evaluation/coaching 
sessions  for  employee  performance  devel¬ 
opment.  Lead  quali^  and  process  improve¬ 
ment  groups.  Schedule  and  assign  staffing 
to  accomplish  production  needs.  Excellent 
benefits  package.  EOE.  Fax  resume  to 
Pressroom  Manager  (941)  358-4037,  or 
E-mail  chuck.chambers@heraldtribune.com, 
or  mail  to  Pressroom  Manager,  1800  Uni¬ 
versity  Parkway.  Sarasota,  FL  34243. 


-POSITIONS 


_ ADVERTISING _ 

I  BRING  20  YEARS  of  newspaper/magazine 
advertising  sales  experience  to  the  table. 
Seasoned,  dedicated  employee  with  exten¬ 
sive  knowledge  of  all  facets  of  these  indus¬ 
tries.  Increased  revenue  and  market  share 
in  all  positions.  Seeking  full-time  position  in 
NY/NJ  areas  with  a  growing  publication. 
E-mail:  Rosie48269@cs.com 
Or  call  Howard  at:  (732)  988-6157 

_ CIRCULATION _ 

PROFESSIONAL  CIRCULATOR  seeks  imme¬ 
diate  Distribution/Sales  opportunity  in  Long 
Island.  New  York.  Tel/Fax:  (631)  588-2735. 


_ EDITORIAL _ 

VETERAN  NEWSMAN  with  several  solid  edi¬ 
torial  positions  in  AK,  NM,  CA,  seeks  repor¬ 
ting/editing  position.  Prefer  Northern  Cali¬ 
fornia,  Oregon  or  northern  Nevada. 

Contact  Kent  Brandley  at  (415)  928-3353 
Or  E-mail:  SanFranSlowly@aol.com 


EditoiK^ _ 

PUBLISHER 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

BISBB 

LINE  AD  RATES 


Wednesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.80 

1  week . 

. $12.45 

2  weeks . 

. $12.70 

2  weeks  . 

. $10.95 

3  Weeks . 

. $11.15 

3  Weeks . 

. $  9.60 

4  weeks . 

. $  9.45 

4  weeks  . 

. $  8.25 

12  weeks  . 

. $  9.00 

12  weeks  . 

. $  7.25 

26  weeks  . 

. $  8.05 

26  weeks  . 

. $  6.40 

39  weeks  . 

. $  7.75 

39  weeks  . 

. $  6.00 

52  weeks  . 

. $  7.35 

52  weeks  . 

. $  5.60 

BLIND  BOXES:  $25  per  insertion 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  othenwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $149 

12  weeks  . 

. $  115 

2  weeks  . 

.  $135 

26  weeks  . 

. $  110 

3  Weeks  . 

.  $128 

39  weeks  . 

. $  104 

4  weeks . 

.  $124 

52  weeks  . 

. $  98 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  noon  Wednesday  prior  to 
Monday  Publication.  Cash,  check,  VISA.  MasterCard,  and  American 
Express  accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad 
copy  must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve 
the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad 
Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  vvww.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss  @  editorandpublisher.com 

MK>1ELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon  @  editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  *  ALL  OTHER  CATEGORIES) 

mgolden  @  editorandpublisher.com 


www.editorandpublisher.com 
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Beat  the  retreat 


ANALYST  S 


G  fOG  GDJ 


AMID  THE  m 


In  a  multitasking  world,  experts  say  newspapers  need  to 
step  up  to  the  line  and  show  that  they  can  still  go  deep 

BY  LUCIA  MOSES 

These  are  tough  times  for  national  mar- 
keters.  Pressure  to  demonstrate  a  return  on  their 
media  spending  is  huge.  Yet  research  shows  that 
half  the  population  uses  more  than  one  medium 
at  a  time,  suggesting  that  marketers  may  be  wast¬ 
ing  ad  dollars  on  people  who  aren’t  fully  engaged  in  one 
medium.  According  to  a  new  Simultaneous  Media  Usage 
Survey  by  BIGresearch  in  Columbus,  Ohio,  94%  of  people 
who  say  they  go  online  while  watching  TV  regularly, 
occasionally,  tune  out  mentally  when  a  commercial  comes  on. 


or 


Consumers,  in  general,  are  increasingly 
tuning  out  marketing  messages.  They’re 
zapping  commercials  with  their  TiVos. 
More  than  50  million  have  signed  up  for 
the  national  do-not-call  list.  Demands  for 
new  anti-spam  laws  are  growing. 

All  this  means  the  playing  field  for 
ad  share  is  wide  open,  says  Bob  Liodice, 
president  and  CEO  of  the  Association 
of  National  Advertisers,  an  organization 
representing  more  than  300  companies 
that  shell  out  more  than  $100  billion 
a  year  on  marketing  and  advertising.  As 
marketers  look  for  the  best  return  on  their 
ad  dollars,  Liodice  says,  “They’re  looking 
at  almost  a  zero-based  budgeting  approach 
to  all  media.”  As  a  recent  Goldman  Sachs 
survey  found,  ad  executives,  no  doubt  fed 
up  with  the  rising  cost  and  diminished 
reach  of  network  TV,  expect  to  shift  their 
ad  budgets  from  network  to  cable  and 
other  media. 

How  will  newspapers,  the  forgotten 
medium  in  the  minds  of  most  national 
advertisers,  fit  into  this  new  world? 

Jason  E.  Klein,  president  and  CEO  of 
the  Newspaper  National  Network  (NNN), 


the  marketing  sales  organization  for 
national  newspaper  advertising,  believes 
newspapers  have  some  of  that  share 
coming  to  them,  given  their  cost,  attractive 


“There  may  be  some 
great  opportunities”  in 
cross-selling  newspaper 
ads  with  the  Internet 
and  television,  —bob  liodice 

Association  of  National  Advertisers 


demographics,  and  reach  advantages.  And 
whereas  multitasking  is  common  with 
other  media,  he  says,  “Most  people  tend 
to  monotask  newspapers.”  Indeed,  BIGre¬ 
search  data  show  that  95%  of  those  who 
read  a  newspaper  while  watching  televi¬ 
sion  mentally  tune  out  TV  commercials. 

National  is  the  smallest  of  the  industry’s 
three  main  ad  categories,  representing 
16.3%  of  all  daily  newspaper  ad  revenue 
last  year,  but  it  wasn’t  always  this  way.  In 
1956,  national  represented  23%.  Although 
lower  now,  it  has  been  on  the  rise  since 
dipping  below  12%  in  1995,  since  papers 


have  been  adding  color  capacity  and 
creating  organizations  like  the  NNN  to 
make  it  easier  for  national  marketers 
to  place  ads  in  multiple  markets  at  a  time. 
Today,  papers  count  auto,  vdreless,  enter¬ 
tainment,  and  technology  among  their 
strong  categories. 

The  opportunity  for  growth  seems  huge, 
considering  the  15  categories  in  the  NNN’s 
sights  spend  a  scant  3%  of  their  budgets 
with  newspapers. 

Klein  is  broadening  the  NNN’s  target 
ad  categories  and  trying  to  shorten  the 
time  it  takes  to  schedule  a  campaign, 
among  other  improvements.  With  adver¬ 
tisers  looking  less  at  a  medium’s  reach 
and  more  at  matching  their  brand  affinity 
to  that  of  the  medium,  he’s  also  thinking 
about  how  to  place  ads  within  the  paper 
for  maximum  impact. 

Liodice  says  papers  can  capitalize  on 
their  ability  to  zone  geographically.  But 
media  need  to  do  more  than  just  reach 
many  consumers  frequently;  they  have  to 
prove  return  on  investment  and  engage 
an  increasingly  tuned-out  populace.  And 
newspapers,  like  TV,  also  can  be  guilty 
of  being  “filled  with  [ad]  clutter,”  he  says. 
They  also  need  to  keep  in  mind  that,  as 
Gaiy  Drenik,  president  of  BIGresearch 
says,  media  buyers  need  to  plan  based 
on  how  different  demographic  groups 
use  media,  and  how  those  groups  spend 
their  money. 

Increased  color  ad  pages  capacity  is  a 
step  in  the  right  direction,  but  papers  also 
would  do  well  to  step  up  the  creativity'  in 
the  ads  themselves. 

Another  thing  adver¬ 
tisers  would  welcome  is 
“newspapers  stepping 
up  to  the  plate  and 
demonstrating  how 
they  can  improve  their 
penetration,”  he  says. 
The  newspaper 
industry  may  have  a  strong  story  to  use 
against  network  TV,  but  it  will  have  com¬ 
pany.  The  magazine  and  radio  industries 
also  are  going  on  the  attack  against  the 
networks.  And  even  as  marketers  discard 
old  assumptions  about  advertising,  old 
biases  die  hard.  “I  don’t  believe  that  in  the 
past  the  newspaper  was  viewed  to  have 
the  same  impact  with  the  consumer  as  TV, 
Internet,  radio,”  Liodice  says.  By  cross-sell¬ 
ing  with  the  Internet  and  television,  how¬ 
ever,  newspapers  can  combat  their  image 
as  a  static  medium.  “There  may  be  some 
great  opportunities  in  there,”  he  says.  11 
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2003  Conference  and  Awards  Banquet 

Evanston,  Illinois  I  Nov.  14-15 


Join  the  nation's  leading  Internet  journalists 
for  the  Online  News  Association  Conference 
and  the  presentation  of 
the  Fourth  Annual  Online  Journalism  Awards. 


wvAV.journalists.org 
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ter”  column  in  the  weekly  JVea»  York  Observ¬ 
er,  uses  humor,  along  with  a  very  narrow 
selection  of  the  prodigious  amounts  of  local 
crime,  to  make  light  of  some  mind-blowing 
criminal  antics.  In  his  Oct.  20  column, 
he  wrote: 

“The  suspects...  approached  a  32-year-old 
Columbia  University  foreign  student  whose 
I  New  York  City  street  smarts  were  apparent- 
'  ly  still  in  the  developmental  stage.  ‘They  set 
in  motion  an  elaborate  scheme  where  the 
perp  made  believe  he  was  a  foreign  national 
in  possession  of  $300,000  which  he  could 
not  take  back  home,’ explained  Police  Officer 
Clark  Tiger...  The  Columbia  student  was 
persuaded  to  withdraw  $1,000 from  her 
bank  account...  in  exchange  for  being  desig¬ 
nated  safe-keeper  of  the  300 grand...  [T]he 
student  opened  the  bag...  [and]  discovered 
it  contained  worthless  paper.  Her  $1,000 
had  been  stolen  when  she  wasn’t  looking.” 

In  this  item,  Gardner  demonstrates  what 
makes  police  logs  so  intriguing:  the  sheer 
extent  of  human  stupidity.  It  was  an  Ivy 
League  student  who  fell  for  this  scam. 

But  some  newspaper  editors  feel  that 
those  who  try  to  make  police  notes  too 
humorous  are  walking  a  fine  line.  Leah 
Pietrusiak,  editor  of  citylink,  a  communi- 
1  ty  paper  serving  Chicago’s  Near  West 
^  Side,  warns  of  the  dangers  of  downplaying 
.  crime  with  humor,  especially  in  larger 
cities  where  serious  crime  is  more  com¬ 
mon.  “You  can  be  humorous  in  a  small 
town. . .  but  you  have  to  be  really  careful  to 
I  not  downplay  the  seriousness,”  Pietrusiak 
says.  “If  [readers]  don’t  take  what  they  are 
I  reading  seriously  and  don’t  take  it  as  a 
I  warning  to  be  careful. . .  they  won’t  apply  it 
to  their  ovra  situation.  Ultimately,  you’re 
there  to  make  people  aware  of  crime  and 
things  they  should  be  aware  of.” 

Hoover  contends  that  while  the  Eye 
makes  light  of  petty  crime,  it  is  careful  not 
to  derive  humor  from  more  serious  situa¬ 
tions.  “We  never  make  light  of  anything 
that’s  really  bad,”  Hoover  says.  “Obviously 
if  there’s  a  serious  robbery  or  accident, 
we’re  not  gonna  make  light  of  it.” 

The  humor  of  the  Eye  police  log  (check 
it  out  at  www.arcataeye.com),  according  to 
Hoover,  comes  from  the  purely  avoidable 
circumstances  of  much  of  it.  “I've  never 
understood  why  [humor]  is  arbitrarily 
cut  out  of  things,”  Hoover  says.  “If  you  see 
some  of  these  incidents  going  down,  they’re 
soaked  in  humor.  To  approach  them  in  a 
serious  way  is  to  arbitrarily  cut  out  part 
of  what  happened.”  ® 


There's  something  off  beat  about  how  weekly  papers  are  jazzing 
up  the  police  log  these  days.  But  are  they  going  too  far? 


BY  SETH  FORGES 

Art  can  appear  where  you  least  expect  it.  just 
open  up  a  community  newspaper  and  look  at  the 
police  log.  The  who,  what,  where,  and  when  of  petty 
crime  in  local  communities  can  seem  to  be  pretty 
dry,  even  depressing,  most  of  the  time,  but  a  few 
clever  newspaper  editors  have  realized  this  doesn’t  mean  they 
can’t  be  funny,  creative,  or  even  poetic  with  the  basic  facts.  The 
idea  seems  to  be  catching  on  at  weeklies  across  the  country. 

The  father  of  it  all  is  Kevin  Hoover,  editor  of  the  Areata  Eye, 
a  community  paper  in  Northern  California’s  Humboldt  County 

whose  work  has  become  so  well-known  - 

that  he  is  currently  compiling  a  collection  1' 

Under  Hoover,  a  mundane  noise  com-  .  ^ 

plaint  is  turned  into  a  Dr.  Seuss-esque 
Wmenck:  “3:55  p.m.:  A  bongo’s  percussory 
drone,  Like  Lucifer’s  own  metronome,  ,  S-r 

Raged  on  for  an  hour.  Extending  its 

power.  Across  Patchouli  Plazadome.”  H 

Or:  “1:12  a.m.:  Officials  at  an  all-night  ! 

Heindon  Road  diner  had  some  trouble  ^ 

persuading  a  topless  man  to  put  on  a  ; 

shirt,  so  the  other  customers  could  ^  ^  ^  ^ 

masticate  their  hash  browns  in  peace  'u' 

without  his  brazen  nipples  obtruding  1 

on  the  scene.” 

Hoover  may  be  the  “Living  Master” 
of  the  police  log,  as  the  New  York  Press 
deemed  him,  but  other  community 
papers  have  taken  a  similarly  tongue-in- 
cheek  approach  to  reporting  adventures 
in  their  local  precinct.  Often,  the  humor 
of  police  logs  comes  from  their  absurd 
reality,  as  in  this  entiy  by  Charles  Mudede 
of  the  weekly  Stranger  in  Seattle: 

“Officer  B.  Hope  reports  that  today  he 
was  told  by  a  complainant  that  an  un¬ 
known  woman  had  driven  all  the  way 
up  from  Arizona  to  reclaim  her  husband 
(whom  we  shall  call  ‘Burt’).  The  woman 
believes  that  she  is  on  ‘a  mission  of  God’ 
and  that  she  is  [Burt’s]  true  wife.  The 


Areata  Eye  cartoonist  Dave  Held 
illustrates  the  police  log’s  characters. 

unknown  Arizona  worrmn  contends  that 
the  complainant  stole  Burt  from  her,  but 
now  she  wants  her  man  back...” 

Tke  Argus-Courier,  a  weekly  community 
paper  in  Petaluma,  Calif.,  utilizes  a  terse 
take  on  Hoover’s  more  ambitious  style: 

a.m.:  Maybe  in  the  rush  to  get  to 
work  on  time,  this  free  spirit  simply  forgot 
his/her  pants.  Or  perhaps  s/he  wished  to 
expeiience  an  all-over  breeze.  Whatever  the 
reason,  police  busted  the  soul  for  indecent 
exposure.” 

Ralph  Gardner  Jr.,  in  “The  Crime  Blot¬ 


24  EDITOR& PUBLISHER  OCTOBER  2  7,  2003 


www.editorandpublisher.com 


Suzanne  Plunkett 

The  Associated  Press 

New  York 


While  the  lot  of  most  women  in  Afghanistan  may  have  improved  since  the 
Taliban  were  driven  out,  many  are  still  suffering.  Plunkett's  winning  series 
showed  conditions  at  Kabul  Women’s  Prison,  where  some  are  held  with  their 
children,  guilty  of  “love  crimes,”  often  for  nothing  more  than  leaving  abusive 
husbands.  A  woman  named  Zarghona  (above)  and  her  seven-month-old  son 
Balal  stare  out  their  cell  window.  Shekaba,  upper  right,  smokes  a  cigarette 
before  feeding  her  month-old  daughter.  (Each  of  our  winning  photo  essays 
consisted  of  about  10  images  in  all.) 


The  Amish,  who  embrace  a  simple,  low-tech  existence 
to  better  worship  God,  are  the  subject  of  photographer 
Curry’s  essay.  Above,  Mary  Louise  Helmuth,  3,  and  her 
brother  Samuel,  4,  hang  wash  on  a  clothesline  outside 
their  home  in  Arthur,  III.  Velva  Schrock,  far  left,  and  Fern 
Kauffman  work  the  sanding  line  inside  Yoder’s  Cabinet 
Shop.  Many  of  the  Amish  have  taken  factory  jobs  to 
supplement  their  family  income. 
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Gary  Higgins 

The  Patriot  Ledger 
Quincy,  Mass. 


The  sun  rises  over  a  cemetery  in  Fond  des  Blancs,  Haiti.  Death  stalks  the  people  of  this 
region,  who  face  polio,  measles,  mumps  and  other  diseases  in  a  life  of  extreme  poverty. 
At  right  is  a  portrait  of  Celaine  Ennaude,  a  twice-widowed  mother  of  10.  The  St. 
Boniface  Haiti  Foundation,  based  in  Massachusetts,  assists  people  in  this  area. 


{continued from  page  16} 

Suzanne 

Ouellette 

The  Day 
New  London,  Conn. 
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The  Pulliam  Journalism  Fellowship 

Jump-start  your  newspaper  journalism  career  with  a  solid  program  that  boasts 
four  Pulitzer  Prize  winners  among  its  alumni  —  the  Pulliam  Journalism  Fellowship. 
The  Fellowship  offers  myriad  career  opportunities;  in  fact,  a  Pulliam  Fellow  from 
our  first  class  of  1974,  Barbara  Henry,  now  serves  as  president  and  publisher  of 
The  Indianapolis  Star. 

Now  entering  its  31st  year,  the  2004  Pulliam  Journalism  Fellowship  helps 
build  a  bridge  from  the  classroom  to  the  newsroom.  Fellows  are  assigned  to 
The  Indianapolis  Star  or  The  Arizona  Republic  in  Phoenix  for  10  weeks  each 
summer  as  staff  reporters.  We  award  20  Fellowships  annually.  The  stipend  is  S6,500. 

Our  Fellowships  are  open  to  college  sophomores,  juniors  and  seniors  pursuing  a 
career  in  newspaper  journalism.  We  will  be  accepting  applications  for  our 
Summer  2004  program  as  of  September  2003. 

Visit  our  Web  site  at  http://www.indystar.com/pjf  or  e-mail  Fellowship  director 
Russell  B.  Pulliam  at  russell.pulliam@indystar.com  for  an  application  packet. 

You  also  may  request  a  packet  by  writing: 

Russell  B.  Pulliam,  Director 
The  Pulliam  Journalism  Fellowship 
P.O.  Box  145 

Indianapolis,  IN  46206-0145 


Ben 

Knight 

Telluride  Daily 
Planet 
Telluride,  Colo. 


Wally 

Santana 

The  Associated 
Press 
New  York,  N.Y. 


Chris 

Curry 

Journal  Star 
Peoria,  III. 


Mari 

Darr-Welch 

Northwest  Florida 
Daily  News 
Fort  Walton  Beach,  Fla. 
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Stacia  Spragg 

The  Albuquerque  Tribune 
Albuquerque,  N.M. 


Spragg  told  the  story  of  Gold  Tooth  Begay,  of  the  Navajo  reservation  near  the  Hopi  Mesas  in 
Arizona,  who  died  at  the  age  of  104  in  November  2002.  He  was  known  for  striving  to  retain 
Navajo  culture  —  and  for  the  return  of  the  sacred  Churro  sheep  that  meant  so  much  to  them. 
The  photo  series  showed  how  his  family  responded  to  his  death.  At  right,  sacred  and  cleansing 
herbs  burn  outside  Gold  Tooth’s  hogan  on  the  final  day  of  mourning  following  his  funeral. 
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the  distinctive  strategic  advisory  and  investment  banking  needs 
of  companies  in  the  newspaper  and  local  media  industries. 
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BASF  enters,  DuPont  explores  the  newspaper  flexo-plate  market 

BY  JIM  ROSENBERG 

HE  EXPERTISE  OF  BIG  EUROPEAN  AND  U.S.  CHEMICALS 

companies  may  restore  competition  to  the  market  for 
newspaper  flexo  printing  plates.  Since  W.R.  Grace  and 
Hercules  exited  the  newspaper  market,  platemaking 
systems  supplier  NAPP  Systems,  now  part  of  MacDer- 
mid  Printing  Solutions,  has  had  the  news  flexo  field  to  itself  for  years. 

Despite  a  customer  base  of  fewer  than  three  dozen  dailies  in  the 
U.S.,  NAPP/MacDermid  has  kept  research  and  development  alive 
and  the  pricing  of  flexo  plates  afibrdable—  though  they  remain  more 
costly  than  those  for  offset.  But  production  executives  are  seldom 

happy  with  just  one  consumables  supplier 

—  whether  ink,  paper,  or  plates.  Some 
see  another  drawback  in  the  difficulties 
of  developing  computer-to-plate  (CTP) 
for  news  flexo. 

Work  by  two  companies  familiar  with 
flexography  has  led  one  to  return  to  news¬ 
paper  platemaking  and  the  other  to  take 
a  second  look  at  the  market. 

BASF  Printing  Systems,  which  has 
supported  flexo  shops  in  Italy  since  the 
1980s,  also  manufactures  Aquanews  flexo 
ink.  Citing  water-based  flexography  as  an 
established  alternative  method  for  news¬ 
paper  printing,  it  announced  at  this  month’s 
Ifra  Exjx),  in  Leipzig,  Germany,  that  it  had 
successfully  test-printed  the  nyloflex  N  36 

—  a  mono-layer  plate  consisting  of  a  steel 
base  coated  with  a  light-sensitive  polymer. 

According  to  BASF,  the  nyloflex  N  36 
resists  swelling  in  aqueous  inks  and  pre¬ 
serves  image  definition  and  ink  coverage 
throughout  “extremely  high  print  runs.” 

Platemaking  includes  a  closed  circuit  for 
the  washout  agent  and  inline  preparation 
from  the  washer  to  the  anti-tacking  stage. 

BASF  offices  in  the  U.S.  and  Germany 
did  not  disclose  if  or  when  the  plate  will  be¬ 
come  available  in  the  U.S. 

Just  as  BASF  was  bringing  its  new  N  36 


y  w  ^ 


DuPont’s  digital  Cyrel  Fast  flexo  plate  with  an 
imaged  mask  is  fed  into  the  thermal  processor 

to  market,  another  polymers  producer 
active  in  flexo  began  eyeing  newspapers 
again.  In  1988,  DuPont  tried  to  interest 
the  industry  in  a  version  of  its  Cyrel  plate, 
which  was  shown  at  several  press  makers’ 
Nexpo  exhibits.  Though  flexo  was  then 
gaining  momentum,  the  version  of  its 
successful  package-printing  plate  never 
caught  on  at  newspapers,  for  which  its 
exposure  was  too  slow,  according  to  Ray 
Bodwell,  DuPont  Imaging  Technologies 
Cyrel  digital  marketing  manager. 

“Cyrel  enjoys  a  nice  position  in  the  pack¬ 
aging  world,  but  it’s  never  been  a  good  fit 
in  the  newspaper  world,”  he  said.  Interest 
in  CTP  and  its  own  new  plate  has  DuPont 


looking  again.  “We  have  now  got  a  thermal- 
process  plate”  that  uses  no  solvent,  said 
Bodwell,  formerly  of  Crosfield  Electronics 
and  earlier  with  weekly  newspapers  in  New 
Jersey  and  California.  They  also  offer  an 
analog  version,  for  working  from  film. 

Now  only  made  in  a  thickness  suitable 
for  the  packaging  market,  the  plate  is 
exposed  by  laser  in  devices  made  by  Creo 
and  Esko-Graphics.  They  include  models 
for  plates  in  the  25-by-30-inch  ($125,000- 
$150,000)  and  35V2-by-4?/4-inch 
($200,000-$225,000)  ranges. 

A  raster  image  processor  passes  pages  as 
1-bit  TIF  files  to  the  exposure  unit.  There, 
YAG  or  thermal-diode  laser  ablation  creates 
an  image  in  the  solid-sheet  photopolymer 
plate’s  surface  layer  —  a  two-micron  black 
mask.  “It  looks  as  if  you’ve  got  the  imaged 
emulsion  of  a  negative  laminated  directly 
on  the  surface  of  the  plate,”  said  Bodwell. 

The  next  step,  he  explained,  is  through- 
the-mask  ultraviolet  exposure.  The  UV 
light  passes  through  ablated  areas  of  the 
mask,  cross-linking  and  hardening  the 
polymers  “so  that  the  image  is  transferred 
to  the  plate  itself.”  From  there,  the  plate 
moves  through  a  thermal  processor  that 
melts  the  unhardened  non-image  area, 
from  which  the  “unexposed  monomer  is 
wicked  away,”  Bodwell  explained.  The  plate 
emerges  dry,  he  added,  and  requires  only 
a  couple  of  minutes  of  post-exposure  UV 
before  mounting. 

Known  as  Cyrel  Fast,  the  plate  and  dry 
processing  have  been  used  in  packaging  for 
almost  three  years.  Bodwell  estimated  that 
a  35V2-by-47'/4-inch  machine  images  in 
about  15  minutes;  its  plates  are  exposed  in 
six  to  seven  minutes,  and  spend  about  10 
minutes  in  the  processor  before  a  final  four 
to  five  minutes  of  UV  post-exposure.  “Once 
you  start  imaging,”  he  said,  “you  should  get 
a  plate  out  every  15  minutes.”  DuPont  aims 
at  moving  two  pages  in  10  minutes  through 
one  of  the  new  smaller-format  machines. 

So,  a  two-machine  operation  conceivably 
could  plate  a  48-page  paper  in  two  hours  — 
just  under  the  speed  now  offered  for  low- 
end  offset  newspaper  CTP  for  about  the 
same  price,  but  also  with  the  built-in  back¬ 
up  of  twin  imagers. 

Bodwell  said  that  because  plate  pricing 
is  based  on  volume,  newspapers,  even  small 
dailies,  stand  to  benefit.  Package-printing 
plates  typically  run  from  110  to  160  per 
square  inch.  Whatever  a  thinner  newspaper 
plate’s  price,  it  will  be  less,  he  said,  because 
“plate  cost  is  directly  related  to  the  thick¬ 
ness  of  the  polymer.”  U 
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himself,  including  a  very  convincing  Arnold 
Schwarzenegger.  Among  those  handling 
the  rest  is  Fiore’s  girlfriend,  who  imitated 
Condoleezza  Rice  in  a  recent  animation. 

The  animations  run  on  eight  sites, 
including  SFGate.com  (affiliated  with  the 
San  Francisco  Chronicle),  VillageVoice. 
com,  and  Salon.com.  Each  animation  gets 
an  average  of 230,000-plus  visitors  on  the 
sites  for  which  Fiore  has  traffic  numbers. 

Fiore  is  able  to  make  a  living  from  eight 
clients  because  he  charges  much  more  for 
his  labor-intensive  work  than  syndicates  do 
for  print  editorial  cartoons.  He  also  does  at 
least  a  dozen  freelance  animations  a  year. 

The  San  Francisco  resident  (http://www. 
markfiore.com)  works  both  at  home  and  in 
a  studio.  He  bikes  several  miles  downhill  to 
work  and  pedals  uphill  on  the  way  back. 

Fiore,  34,  started  as  a  freelance  print 
editorial  cartoonist  in  the  early  1990s.  He 
picked  up  Flash  animation  skills  in  1999 
while  doing  freeltUice  work  for  a  Web- 
oriented  firm.  Two  years  later,  Fiore  landed 
a  high-profile  job  in  the  print  world  as  full¬ 
time  editorial  cartoonist  at  the  Mercury 
News.  But  that  2001  position  lasted  only 
several  months  before  Fiore  was  let  go. 

Fiore  misses  a  couple  aspects  of  print 
cartooning:  Making  a  strong  point  in  just 

I  one  panel,  and  commenting 
on  several  topics  a  week.  But 
overall,  he  finds  animation 
much  more  to  his  liking.  “You 
can  tap  into  so  many  different 
emotions,”  said  Fiore.  And, 
he  added,  it’s  interesting  how 
hard-hitting  a  message  an 
animation  can  get  away  with 
when  a  silly  song  is  on  the 
soundtrack. 

The  left-of-center  Fiore, 
who  often  pummels  Republicans  but  also 
takes  on  Democrats,  received  a  2002 
Online  News  Association  award  for  his 
animations.  This  year,  he  won  the  National 
Cartoonists  Society’s  new-media  division 
honor.  Jury  chair  Mark  Szorady  —  who 
does  the  “George,”  “Double  Take,”  “Word 
Pile,”  and  “George’s  Word  Ladder”  features 
for  DBR  Media  —  told  E&P  that  Fiore 
“embraces  all  the  digital  tools  avaUable  to 
put  up  something  new  and  unique.  His 
material  is  very,  very  dynamic.  It  makes  a 
statement  and  it’s  humorous.  He’s  at  the 
top  of  his  game.  He’s  defining  how  cartoons 
of  this  type  work  on  the  Web.”  0 


Mark  piore  creates  a  single  editorial 
cartoon  a  week,  yet  he’s  among  the  hardest- 
working  artists  in  the  profession.  That’s  because 
Fiore  does  political  animation  —  a  compelling 
mix  of  words,  pictures,  motion,  voices,  sound 

effects,  and  music. 

A  prime  example  is  last  month’s  animation  marking  the  second 
anniversaiy  of  9/11.  As  a  piano  plays  mournfully  in  the  background, 
title  cards  announce:  “Two  years  after  more  than  3,000  innocent 
people  were  killed,  we  present...  A  Nation  Remembers.”  Then  Fiore 

shows  scenes  of  Ground  Zero  workers 
“who  were  told  by  the  EPA  the  air  was 
safe”;  the  19  hijackers,  “none  of  whom 
were  from  Iraq”;  and  New  York  City  fire¬ 
houses,  “six  of  which  have  been  closed 
due  to  budget  cuts.”  Meanwhile,  a  cartoon 
version  of  President  Bush  frantically 
advises  viewers  not  to  • 

remember  all  that.  But  | 

Bush  does  want  people  to  ^ 
remember  things  like  his 
wearing  of  a  flight  suit 
this  spring.  “That  was  “1  ^ 

sure  cool,”  intones  the  Ssto-lfci! 

president,  as  voiced  by 
Fiore.  “I’ll  never  forget 
that  day!”  ^1 

Fiore,  whose  clients  jC^ 

include  newspaper  Web  ^  ~ 

sites,  spends  more  than  35 
hours  on  each  45-to-60-second  animation. 

Part  of  the  process  is  familiar  to  any  print 
editorial  cartoonist  —  a  position  Fiore  once 
held  as  a  freelancer  and  San  Jose  (Calif.) 

Mercury  News  staffer.  Fiore  checks  out  the 
news,  comes  up  with  an  idea,  and  does 
research  before  writing  and  sketching  a 
storyboard  showing  various  scenes. 

Then,  Fiore  does  anywhere  from  10  to  30 
drawings  the  old-fashioned  way  —  ink  on 


Mark  Fiore 
and  the 
working  file 
for  his  recent 
animation 
about  Bush 
administration 
members. 


work,”  he  told 
to  have  a 

z  _  _  i  so  it  doesn’t 

‘computery.’  My  goal  is  to  bring  my  style 
from  the  print  world  to  animation.”  He  also 
letters  some  of  the  text  by  hand. 

After  that,  Fiore  scans  in  his  work  and 
tackles  the  technical  elements  with  the  help 
of  Flash  software.  He  colorizes,  creates  eye 
blinks,  draws  different  mouth  positions  to 
convey  people  speaking,  links  scenes 
together,  adds  audio,  and  the  like. 

Fiore  does  more  than  90%  of  the  voices 


For  other  content,  see  'Syndicate  World' 
at  http://xeww.editorandpublisher.com. 
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Getting  It  Right 


Four-part  series  in  Sacramento  paper  examines  freedom  issues 


SINCE  THE  USA  Patriot  Act  was  rushed  through 
Congress  without  public  hearings  and  without  many 
members  having  time  to  fully  read  the  complex  bill, 
I  have  been  covering  the  growing  national  debate  on 
the  Bush-Ashcroft  revisions  to  the  Bill  of  Rights. 
In  an  extensive  four-part,  front-page  series,  “Liberty  in  the 
Balance,”  beginning  Sept.  21,  The  Sacramento  Bee  did  more 
than  any  daily  newspaper  I’ve  seen  to  clarify  the  effects  of  the 
domestic  war  on  terrorism  on  citizens  and  non-citizens. 

The  series  —  which  deserves  a  Pulitzer  —  was  the  brainchild  of  the 


paper’s  executive  editor,  Rick  Rodriguez, 
who,  in  a  “note  to  our  readers”  on  the  first 
day  the  series  ran,  said  the  Bee  would 
examine  “how  the  crackdown  on  terror¬ 
ism  has  come  into  conflict  with  the  civil 
liberties  that  set  America  apart.” 

For  six  months,  as  their  beat,  reporters 
Emily  Bazar  and  Sam  Stanton, 
along  with  photographer  Paul 
Kitagaki  Jr.,  traveled  across 
California,  as  well  as  to 
Juneau,  Detroit,  Toronto, 

Florida,  and  New  Mexico. 

“Like  most  other  papers,” 

Bazar  told  me,  “The  Bee  had 
been  covering  civil  liberties 
issues  since  September  11, 

2001,  in  a  piecemeal  fashion. 

Reporters  sometimes  wrote 
stories  off  their  beats  on  the  issue,  but 
nothing  tied  our  coverage  together. 

“For  instance,”  she  continued,  “as  an 
immigration  reporter,  I  covered  the  special 
registration  program  that  required  men 
from  Middle  Eastern  countries  to  visit 
immigration  offices  for  interrogation.  But 
I  wasn’t  writing  about  the  designation  of 
American  citizens  as  ‘enemy  combatants’ 
or  looking  at  how  libraries  and  bookstores 
fared  under  the  Patriot  Act.  Those  things 
weren’t  being  addressed.” 


Among  the  sjjecific  illuminations  of  how 
government  databases  are  being  filled  with 
the  names  of  Americans  unaware  they  have 
landed  in  converging  surveillance  systems, 
the  first  story  reported  that  the  Professional 
Association  of  Diving  Instructors,  which 
calls  itself  “the  biggest  certification  group  in 
the  world,”  handed  over  to  the 
FBI  —  following  a  tip  that  some 
terrorists  had  been  trained  in 
underwater  attacks  —  CD- 
ROMs  “listing  10  million 
Americans  and  their  addresses, 
a  database  the  FBI  apparently 
is  still  using.” 

All  of  the  installments  in 
the  series  ran  on  multiple 
pages.  One  story  looked  into 
how  librarians  and  bookstore 
owners  are  coping  with  Section  215  of  the 
Patriot  Act,  which  can  make  libraries  turn 
over  to  the  FBI  names  of  buyers  or  even 
borrowers  of  books  that  the  Bureau  believes 
may  be  linked  to  planning  terrorist  attacks. 
Said  Marie  Bryan,  a  librarian  for  30  years: 
“The  vagueness  and  broadness  of  these 
measures  means  that  yes,  it  can  happen 
to  anybody.” 

Another  lengthy  story  reported  on  how 
“Fearful  Muslims  find  refuge  in  Canada,” 
among  them,  “highly  skilled  engineers  and 


teachers.”  Government  officials  were  inter¬ 
viewed  throughout  the  series,  as  well  as 
immigrants  who  told  of  FBI  questioners 
who  would  knock  on  doors  and  “if  men 
would  answer,  they  would  be  taken  away. 
What  happened  was,  men  stopped 
answering  the  door.” 

The  rise  of  local  resolutions  against  the 
Patriot  Act,  and  subsequent  orders  by  John 
Ashcroft,  were  profiled  in  another  chapter. 
A  national  map  showed  the  174  communi¬ 
ties  in  32  states  (now  200,  along  with 
the  state  legislatures  of  Alaska,  Hawaii, 
and  Vermont)  that  have  instructed  their 
members  of  Congress  to  look  harder  at 
the  Patriot  Act  and  return  some  of  our 
previously  guaranteed  liberties. 

Republicans  and  DemotTats  in  both 
bodies  are  listening  as  a  series  of  rollback 
bills  are  being  introduced  in  this  session. 
When  the  city  assembly  in  Juneau  passed 
its  resolution,  a  supporter  of  the  measure, 
Jim  Powell,  told  the  Bee,  “There’s  a  lot  of 
talk  about  patriotism.  I  think  this  is  a  way 
to  demonstrate  patriotism.” 

There  was  a  voluminous  and  very  mixed 
response  to  the  series,  Emily  Bazar  said, 
and  “our  Web  site  has  received  thousands 
of  hits  on  the  project.” 

Other  papers  in  the  McClatchy  newspa¬ 
per  chain  have  run  all  or  part  of  the  series, 
including  The  Fresno  Bee,  The  Modesto  Bee, 
and  The  (Raleigh,  N.C.)  News  &  Observer. 
The  series  can  be  found  at  www.sacbee. 
com/projects. 

I  spoke  to  Howard  Weaver,  vice  presi¬ 
dent/news  for  the  McClatchy  Company, 
and  a  former  editor  at  The  Saeramento  Bee. 
“We  had  nothing  to  do  with  the  series  at 
this  end,”  he  revealed.  “It  all  came  from 
Rick  Rodriguez  and  his  staff.  I  was  thrilled 
with  it.  It  was  an  outstanding  professional 
effort.” 

Thomas  Jefferson  wrote,  “I  know  no  safe 
depository  of  the  ultimate  powers  of  society 
but  the  people  themselves;  and  if  we  think 
them  not  enlightened  enough  to  exercise 
their  control  with  a  wholesome  discretion, 
the  remedy  is  not  to  take  it  from  them  but 
to  inform  their  discretion  by  education.” 
That  is  what  the  Bee  has  done;  and  if  the 
media  can  take  some  time  away  from  the 
travails  of  Kobe  Bryant  and  other  such 
stories,  more  rebellious  Americans  will 
show  John  Ashcroft  they  are  not,  as  he 
says,  “hysterics.”  11 
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hile.  covering  her  Harrison  County 
government  beat,  Beth  Musgrove,  staff  writer  for 
The  Sun  Herald  in  Biloxi,  Miss.,  noticed  signs 
of  critical  staffing  shortages  at  the  Department  of 
Human  Services. 

She  discovered  that  instead  of  the  22  social 
workers  and  investigators  it  should  have,  there 
were  just  six.  Caseworkers  were  struggling  under 
horrendous  loads  of  more  than  100  cases  each. 
Of  576  reports  of  child  abuse  in  the  first  three 
months  of  2002,  only  261  were  investigated. 

Musgrave's  carefully  documented  series  of 
stories  explained  the  problems,  warned  readers 
of  the  likely  consequences  and,  most  impor¬ 
tantly,  prompted  action. 

The  governor  announced  funds  to  add 
positions.  The  state  Legislature  passed  an 
emergency  bill  to  hire  more  workers.  And  more 
changes  are  coming. 

The  determined  effort  of  Tallahassee  Democrat 
reporter  James  Rosica  uncovered  an  equally 
'  disturbing  problem  in  his  paper's  community  - 

uestioning 
ed  Reporting 

justice  was  getting  slower  and  slower  in  Leon 
County,  seat  of  Florida's  capital.  Hundreds  of  felony 
cases  languished  in  local  courts,  well  past  the 
recommended  1 80  days.  Some  defendants  waited 
years  for  their  cases  to  be  tried,  despite  the 
constitutional  guarantee  of  a  speedy  trial. 

Rosica's  yearlong  examination  highlighted 
how  the  crisis  had  put  the  lives  of  the  victims  and 
defendants  on  hold  while  prosecutors  and  public 
defenders  were  burning  out  from  overload,  and 
taxpayers  were  picking  up  the  growing  tab. 

The  Florida  Bar  requested  copies  of  the 
series.  To  reduce  delays,  the  chief  judge  has 
changed  the  way  hearings  are  scheduled. 
And  the  Democrat  is  continuing  to  press 
editorially  for  even  more  changes. 

All  of  us  at  Knight  Ridder  applaud  the  solid 
reporting  and  relentless  efforts  of  Beth  Musgrove 
and  James  Rosica.  And  we  congratulate  The  Sun 
Herald  and  Tallahassee  Democrat  on  these  two 
powerful  series  that  made  a  difference  in  the 
communities  they  serve,  improving  the  lives  of 
those  involved. 

Knight  Ridder.  What  a  difference  a  newspaper 
can  make. 
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